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Right here, we have countless book e commerce e business and e government and collections to check out. We additionally pay for variant types
and furthermore type of the books to browse. The standard book, fiction, history, novel, scientific research, as capably as various extra sorts of books
are readily nearby here.
As this e commerce e business and e government, it ends happening subconscious one of the favored ebook e commerce e business and e government
collections that we have. This is why you remain in the best website to see the unbelievable book to have.

Stakeholder Adoption of E-Government Services: Driving and Resisting
Factors - Shareef, Mahmud Akhter 2011-06-30
"This book examines the stakeholders of e-government and reveals the
stages of growth or service maturity levels, shedding light on the
paradigms and fundamental discourses of the e-government adoption
process"--Provided by publisher.
United States Internet, E-Commerce Investment and Business Guide
Volume 1 Strategic, Practical Information, Regulations - IBP, Inc.
2007-02-07
US Internet and E-Commerce Investment and Business Guide - Strategic
and Practical Information: Regulations and Opportunities
Handbook of Research on Innovation and Development of ECommerce and E-Business in ASEAN - Almunawar, Mohammad Nabil
2020-08-28
Business-to-consumer (B2C) and consumer-to-consumer (C2C) ecommerce transactions, including social commerce, are rapidly
expanding, although e-commerce is still small when compared to
traditional business transactions. As the familiarity of making purchases
using smart devices continues to expand, many global and regional
investors hope to target the ASEAN region to tap into the rising digital
market in this region. The Handbook of Research on Innovation and
Development of E-Commerce and E-Business in ASEAN is an essential
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reference source that discusses economics, marketing strategies, and
mobile payment systems, as well as digital marketplaces, communication
technologies, and social technologies utilized for business purposes.
Featuring research on topics such as business culture, mobile
technology, and consumer satisfaction, this book is ideally designed for
policymakers, financial managers, business professionals, academicians,
students, and researchers.
E-economy - Leslie Budd 2004
This rigorous text takes a critical view of the dot-com hype and considers
the fundamental realities of the e-economy from a range of business
perspectives.
Introduction to e-Business - Colin Combe 2012-07-26
An Introduction to e-Business provides the contemporary knowledge of
the key issues affecting the modern e-business environment and links
theory and practice of management strategies relating to e-business.
This book brings together the most cogent themes for an introduction to
e-business and constitutes a valuable contribution to formalising common
themes for teaching the subject in higher education. It brings together
theoretical perspectives based on academic research and the application
of e-business strategies. These concepts are further explored in the six
case studies that follow the set chapters. This new textbook integrates
the main themes to provide a complete picture of the key elements
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relevant to an introductory text in e-business. To fully appreciate the ebusiness environment it is necessary to understand the links between the
different disciplines that come together to form
Integrated Management from E-Business Perspective - Pradeep Ray
2003
E-Business covers a broad spectrum of businesses based on the Internet,
including e-commerce, e-healthcare, e-government and e tailing. While
substantial attention is being given to the planning and development of
e-business applications, the efficiency and effectiveness of e-business
systems will largely depend on management solutions. These
management solutions demand a good grasp of both the technical and
business perspectives of an e-business service. There have been many
books on the Internet based on e-commerce, Internet protocols,
distributed components etc. However, none of these books address the
problem of managing e business as a set of networked services. They do
not link enterprise management with network and systems management.
This book provides an overview of the emerging techniques for IT service
management from a business perspective with case studies from
telecommunication and healthcare sectors. It integrates the business
perspective with relevant technical standards, such as SNMP, WBEM
and DMI. This book presents some concepts and methodologies that
enable the development of effective and efficient management systems
for networked services. The book is intended to familiarize practicing
managers, engineers, and graduate level students with networked
service management concepts, architectures and methodologies with
reference to evolving standards. It should be useful in a number of
disciplines, such as business management, information systems,
computers and networking, and telecommunications. Appendix 2 is
based on TeleManagement (TM) Forum's documents on TOM
(GB921,GB910 and GB908). While this appendix has explained the basic
management concept of an e-telco, TMForum now recommends the use
of eTOM as explained in www.tmforum.com. An overview of eTOM is
available in the report The TeleManagement Forum's enhanced Telecom
Operations Map (eTOM) by Michael Kelly appearing in the Journal of
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Network and Systems Management in March 2003.
Management of E-commerce and E-government - Zhong Yuansheng 2007
E-Commerce and E-Government has become known as the wave of the
future for business all over the world. Whether large, small, or just
starting, E-Commerce and E- Government have been the easier and more
sufficient way to handle business. This book brings together revised and
expanded versions of eighteen papers selected from the 2003
International Conference on Management of e-Commerce and eGovernment. This book presents leading edge research in this new and
exciting field. The ICMeCG 2003 has initially received a total of 176
submissions from Australia, China, Norway, UK, and USA. Unfortunately,
risk of SARS prevented many authors from actually participating in the
conference. The Program Committee of ICMeCG selected papers through
a careful reviewing process. Although some papers remain devoted to
conceptual and general discussion about e-Commerce management,
many papers have adopted quantitative or formal analysis methods in
their research. Results presented in these papers provide an important
contribution, especially as compared with earlier research based on
qualitative methods alone. This book presents cutting edge research in
this new and exciting field.
Building the E-Service Society - Winfried Lamersdorf 2012-03-14
Building the E-Service Society is a state-of-the-art book which deals with
innovative trends in communication systems, information processing, and
security and trust in electronic commerce, electronic business, and
electronic government. It comprises the proceedings of I3E2004, the
Fourth International Conference on E-Commerce, E-Business, and EGovernment, which was held in August 2004 as a co-located conference
of the 18th IFIP World Computer Congress in Toulouse, France, and
sponsored by the International Federation for Information Processing
(IFIP). The book contains recent results and developments in the
following areas: E-Government: E-Government Models and Processes, EGovernance, Service Provisioning. E-Business: Infrastructures and
Marketplaces, M-Commerce, Purchase and Payment. E-Commerce: Value
Chain Management, E-Business Architectures and Processes, E-Business
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Models.
Towards the E-Society - Beat Schmid 2001-09-30
I3E 2001 is the first in a series of conferences on e-commerce, ebusiness, and- government organised by the three IFIP committees TC6,
TC8, and TC11. It provides a forum, where users, engineers, and
scientists from academia, industry, and government can present their
latest findings in e-commerce, e-business, and- government applications
and the underlying technology to support those applications. The
conference comprises a main track and mini tracks dedicated to special
topics. The papers presented in the main track were rigorously refereed
and selected by the International Programme Committee of the
conference. Thematically they were grouped in the following sessions: –
Sessions on security and trust, comprising nine papers referring to both
trust and security in general as well as presenting specific concepts for
enhancing trust in the digital society. – Session on inter-organisational
transactions, covering papers related to auditing of inter-organizational
trade procedures, cross-organizational workflow and transactions in
Business to Business platforms. – Session on virtual enterprises,
encompassing papers describing innovative approaches for creating
virtual enterprises as well as describing examples of virtual enterprises
in specific industries. – Session on online communities containing three
papers, which provide case studies of specific online communities and
various concepts on how companies can build and harness the potential
of online communities. – Sessions on strategies and business models with
papers describing specific business models as well as general overviews
of specific approaches for E- Strategy formulation.
E-Government Development and Diffusion: Inhibitors and
Facilitators of Digital Democracy - Sahu, Ganesh P. 2009-05-31
"This book provides a comprehensive, integrative, and global assessment
of the e-government evolution in terms of real-life success and failure
cases"--Provided by publisher.
Emerging Markets and E-Commerce in Developing Economies Rouibah, Kamel 2008-10-31
"This book provides researchers readers with a synthesis of current
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research on developing countries experience with e-commerce"-Provided by publisher.
E-business, E-government & Small and Medium-size Enterprises Brian J. Corbitt 2004-01-01
This work highlights successful policy and practices which encourage the
success of small and medium-sized enterprises (SMEs) in numerous
different countries. It offers insights into addressing the significant
issues that are of importance to the small business sector.
Introduction to E-Commerce Technology in Business - Saimunur
Rahman 2014-10-06
Lecture Notes from the year 2014 in the subject Computer Science Commercial Information Technology, - (International Islamic University
Chittagong, Bangladesh), course: Computer Application in Business,
language: English, abstract: E-Commerce is a hot topic over decades.
This document will give an idea of E-Commerce technology and its
perspective in Bangladesh. This lecture note was prepared for the course
named 'Computer Application in Business' at Department of Business
Administration, International Islamic University Chittagong, Bangladesh.
Encyclopedia of E-Commerce Development, Implementation, and
Management - Lee, In 2016-03-31
The convenience of online shopping has driven consumers to turn to the
internet to purchase everything from clothing to housewares and even
groceries. The ubiquity of online retail stores and availability of hard-tofind products in the digital marketplace has been a catalyst for a
heighted interest in research on the best methods, techniques, and
strategies for remaining competitive in the era of e-commerce. The
Encyclopedia of E-Commerce Development, Implementation, and
Management is an authoritative reference source highlighting crucial
topics relating to effective business models, managerial strategies,
promotional initiatives, development methodologies, and end-user
considerations in the online commerce sphere. Emphasizing emerging
research on up-and-coming topics such as social commerce, the Internet
of Things, online gaming, digital products, and mobile services, this
multi-volume encyclopedia is an essential addition to the reference
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collection of both academic and corporate libraries and caters to the
research needs of graduate-level students, researchers, IT developers,
and business professionals. .
Egov - Douglas Holmes 2007-03-01
Holmes sets out e-business strategies and practices that can be
replicated throughout the public sector. In each case study,
organizations aim to put services and information online, and ensure
easy and universal access to these services and information.
Information Technology Research, Innovation, and E-Government
- National Research Council 2002-06-03
Governments have done much to leverage information technology to
deploy e-government services, but much work remains before the vision
of e-government can be fully realized. Information Technology Research,
Innovation, and E-government examines the emerging visions for egovernment, the technologies required to implement them, and
approaches that can be taken to accelerate innovation and the transition
of innovative information technologies from the laboratory to operational
government systems. In many cases, government can follow the private
sector in designing and implementing IT-based services. But there are a
number of areas where government requirements differ from those in the
commercial world, and in these areas government will need to act on its
role as a "demand leader." Although researchers and government
agencies may appear to by unlikely allies in this endeavor, both groups
have a shared interest in innovation and meeting future needs. Egovernment innovation will require addressing a broad array of issues,
including organization and policy as well as engineering practice and
technology research and development, and each of these issues is
considered in the book.
Encyclopedia of E-Commerce, E-Government, and Mobile Commerce Khosrow-Pour, D.B.A., Mehdi 2006-03-31
[Administration (référence électronique)].
Electronic Commerce - Makoto Yokoo 2008-05-28
This book covers recent advances in electronic commerce research
activities. It aims to encourage activities in this field, and to serve
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researchers with an interest in electronic commerce. This book is edited
from some aspects of e-commerce researches including theoretical
mechanism design of trading based on auctions, allocation mechanism
based on negotiation among multi-agent, case-study and analysis of etrading, data engineering issues in e-commerce, and so on.
Digital Communities in a Networked Society - Manuel J. Mendes
2004-04-21
Digital Communities in a Networked Society: e-Commerce, e-Business
and e-Government deals with the accelerating evolution in the
computerization of society. This evolution, or should we call it a
revolution, is dominantly driven by the Internet, and documented by the
novelties introduced, year by year, by Information and Communication
Technologies. The book contains recent results of research and
development in the areas of: -E-government, -Business models of eapplications, -Innovative structures in the internet, -Auctions and epayment, -Future aspects of communication, -Internet and the web, Advanced platforms and grid computing, -Cooperation and integration, Modeling and construction of e-services.
Technology Development and Platform Enhancements for
Successful Global E-Government Design - Bwalya, Kelvin Joseph
2013-12-31
While electronic research has developed in many governments around
the world, the majority of its research has focused on the supply and
demand aspects of e-government instead of the focus on technology
integration for successful e-government design. Technology Development
and Platform Enhancements for Successful Global E-Government Design
compiles the shared experiences of e-government designers and
practitioners with a focus on technological design. By highlighting the
different technological nuances that need to be incorporated into
successful e-government designs, this book is a useful tool for
professionals and researchers concerned with the organizational
development in different types of e-government communities and
environments.
Project E-Society: Building Bricks - Reima Suomi 2007-04-10
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13E 2006, the 6th in this series of IFIP conferences, marked the
congregation of researchers and practitioners in the areas of eCommerce, e-Business, and e-Government. The conference was
sponsored by IFIP TC 6 in cooperation with TC 8 and TC 11. The
conference provided a forum for researchers, engineers and interested
users in academia, industry, and government to discuss the latest
research, cutting-edge practice and upcoming trends in the growing
areas of e-Commerce, e-Business, and particularly e-Government.
Sophisticated applications as well as the underlying technology that
supports such applications were discussed and demonstrated. The
conference attracted a wide range of participants representing a
significant community of researchers and practitioners from a broad
range of countries. The conference was organized along parallel tracks,
each track focusing on specific aspects of current research, industry
applications, and public administration.
Data Warehousing And Business Intelligence For e-Commerce - Alan R.
Simon 2001-05-23
You go online to buy a digital camera. Soon, you realize you've bought a
more expensive camera than intended, along with extra batteries,
charger, and graphics software-all at the prompting of the retailer.
Happy with your purchases? The retailer certainly is, and if you are too,
you both can be said to be the beneficiaries of "customer intimacy"
achieved through the transformation of data collected during this visit or
stored from previous visits into real business intelligence that can be
exercised in real time. Data Warehousing and Business Intelligence for eCommerce is a practical exploration of the technological innovations
through which traditional data warehousing is brought to bear on this
and other less modest e-commerce applications, such as those at work in
B2B, G2C, B2G, and B2E models. The authors examine the core
technologies and commercial products in use today, providing a nutsand-bolts understanding of how you can deploy customer and product
data in ways that meet the unique requirements of the online
marketplace-particularly if you are part of a brick-and-mortar company
with specific online aspirations. In so doing, they build a powerful case
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for investment in and aggressive development of these approaches,
which are likely to separate winners from losers as e-commerce grows
and matures. * Includes the latest from successful data warehousing
consultants whose work has encouraged the field's new focus on ecommerce. * Presents information that is written for both consultants
and practitioners in companies of all sizes. * Emphasizes the special
needs and opportunities of traditional brick-and-mortar businesses that
are going online or participating in B2B supply chains or e-marketplaces.
* Explains how long-standing assumptions about data warehousing have
to be rethought in light of emerging business models that depend on
customer intimacy. * Provides advice on maintaining data quality and
integrity in environments marked by extensive customer self-input. *
Advocates careful planning that will help both old economy and new
economy companies develop long-lived and successful e-commerce
strategies. * Focuses on data warehousing for emerging e-commerce
areas such as e-government and B2E environments.
Information Systems: The E-Business Challenge - Roland
Traunmüller 2002-07-31
This state-of-the art book deals with innovative trends in e-Commerce, eBusiness and e-Government. Information Systems: The e-Business
Challenge presents recent results of research and development in the
following areas: -E-Business: proceeding from vision to reality; Information and knowledge management; -Business models for eCommerce; -Online one-stop Government; -Evaluation of the web
presence; -Requirements engineering; -Designing collaborative business
systems; -Guiding communities of practice; -Establishing trust in virtual
organizations; -Technical design issues. Information Systems: The eBusiness Challenge comprises the proceedings of Stream 5 of the 17th
World Computer Congress (WCC2002), which was sponsored by the
International Federation for Information Processing (IFIP) and held in
Montréal, Québec, Canada in August 2002.
Challenges of Expanding Internet: E-Commerce, E-Business, and
E-Government - Matohisa Funabashi 2005-09-28
2.1 E-Government: e-Governance and e-Democracy The term Electronic
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Government (e-Government), as an expression, was coined after the
example of Electronic Commerce. In spite of being a relatively recent
expression, e-Government designates a field of activity that has been
with us for several decades and which has attained a high level of
penetration in many countries2. What has been observed over the recent
years is a shift on the broadness of the e-Government concept. The ideas
inside e-Governance and e- Democracy are to some extent promising big
changes in public administration. The demand now is not only simply
delivering a service - line. It is to deliver complex and new services,
which are all citizen-centric. Another important demand is related to the
improvement of citizen's participation in governmental processes and
decisions so that the governments' transparency and legitimacy are
enforced. In order to fulfill these new demands, a lot of research has
been done over the recent years (see Section 3) but many challenges are
still to be faced, not only in the technological field, but also in the
political and social aspects.
Introduction to E-commerce - Zheng Qin 2010-06-30
Introduction to E-commerce discusses the foundations and key aspects of
E-commerce while focusing on the latest developments in the Ecommerce industry. Practical case studies offer a useful reference for
dealing with various issues in E-commerce such as latest applications,
management techniques, or psychological methods. Dr. Zheng Qin is
currently Director of the E-Commerce Institute of Xi’an Jiaotong
University.
Electronic Commerce 2018 - Efraim Turban 2017-10-12
This new Edition of Electronic Commerce is a complete update of the
leading graduate level/advanced undergraduate level textbook on the
subject. Electronic commerce (EC) describes the manner in which
transactions take place over electronic networks, mostly the Internet. It
is the process of electronically buying and selling goods, services, and
information. Certain EC applications, such as buying and selling stocks
and airline tickets online, are reaching maturity, some even exceeding
non-Internet trades. However, EC is not just about buying and selling; it
also is about electronically communicating, collaborating, and
e-commerce-e-business-and-e-government

discovering information. It is about e-learning, e-government, social
networks, and much more. EC is having an impact on a significant
portion of the world, affecting businesses, professions, trade, and of
course, people. The most important developments in EC since 2014 are
the continuous phenomenal growth of social networks, especially
Facebook , LinkedIn and Instagram, and the trend toward conducting EC
with mobile devices. Other major developments are the expansion of EC
globally, especially in China where you can find the world's largest EC
company. Much attention is lately being given to smart commerce and
the use of AI-based analytics and big data to enhance the field. Finally,
some emerging EC business models are changing industries (e.g., the
shared economy models of Uber and Airbnb). The 2018 (9th) edition,
brings forth the latest trends in e-commerce, including smart commerce,
social commerce, social collaboration, shared economy, innovations, and
mobility.
Advanced Topics in Electronic Commerce, Volume 1 - Khosrow-Pour,
D.B.A., Mehdi 2005-05-30
"This book provides comprehensive coverage and understanding of the
social, cultural, organizational, and cognitive impacts of e-commerce
technologies and advances on organizations around the world"--Provided
by publisher.
Global e-commerce - Kenneth L. Kraemer 2006-08-17
Are the Internet and e-commerce truly revolutionizing business practice?
This book explodes the transformation myth by demonstrating that the
Internet and e-commerce are in fact being adapted by firms to reinforce
their existing relationships with customers, suppliers, and business
partners. Detailed case studies of eight countries show that, rather than
creating a borderless global economy, e-commerce strongly reflects
existing local patterns of commerce, business, and consumer preference,
and its impact therefore varies greatly by country. Paradoxically, while ecommerce is increasing the efficiency, effectiveness, and competitiveness
of firms, it is also increasing the complexity of their environments as they
have to deal with more business partners and also face greater
competition from other firms. This incisive analysis of the diffusion and
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impact of e-business provides academic researchers, graduates, and
MBA students with a solid basis for understanding its likely evolution.
E-Commerce, E-Business and E-Service - Garry Lee 2014-07-28
The 2014 International Conference on E-Commerce, E-Business and EService (EEE 2014) was held on May 1-2, 2014, Hong Kong. This
proceedings volume assembles papers from various professionals,
leading researchers, engineers, scientists and students and presents
innovative ideas and research results focused on the progress of ECommerce, E-Business a
US E-Commerce Business Law Handbook Volume 1 Strategic
Information and Basic Regulations - IBP, Inc. 2017-06-04
US E-Commerce Business Law Handbook - Strategic Informtion and
Basic Laws
E-Business Fundamentals - Paul J. Jackson 2003
This is a source for students on ebusiness courses, but also for students
taking modules in ebusiness as part of traditional degrees in business,
marketing, computing, and information systems.
Introduction to Electronic Commerce and Social Commerce - Efraim
Turban 2017-04-23
This is a complete update of the best-selling undergraduate textbook on
Electronic Commerce (EC). New to this 4th Edition is the addition of
material on Social Commerce (two chapters); a new tutorial on the major
EC support technologies, including cloud computing, RFID, and EDI; ten
new learning outcomes; and video exercises added to most chapters.
Wherever appropriate, material on Social Commerce has been added to
existing chapters. Supplementary material includes an Instructor’s
Manual; Test Bank questions for each chapter; Powerpoint Lecture
Notes; and a Companion Website that includes EC support technologies
as well as online files. The book is organized into 12 chapters grouped
into 6 parts. Part 1 is an Introduction to E-Commerce and EMarketplaces. Part 2 focuses on EC Applications, while Part 3 looks at
Emerging EC Platforms, with two new chapters on Social Commerce and
Enterprise Social Networks. Part 4 examines EC Support Services, and
Part 5 looks at E-Commerce Strategy and Implementation. Part 6 is a
e-commerce-e-business-and-e-government

collection of online tutorials on Launching Online Businesses and EC
Projects, with tutorials focusing on e-CRM; EC Technology; Business
Intelligence, including Data-, Text-, and Web Mining; E-Collaboration;
and Competition in Cyberspace. the following="" tutorials="" are=""
not="" related="" to="" any="" specific="" chapter.="" they="" cover=""
the="" essentials="" ec="" technologies="" and="" provide="" a=""
guide="" relevant="" resources.="" p
Challenges of Expanding Internet: E-Commerce, E-Business, and
E-Government - Matohisa Funabashi 2006-06-08
2.1 E-Government: e-Governance and e-Democracy The term Electronic
Government (e-Government), as an expression, was coined after the
example of Electronic Commerce. In spite of being a relatively recent
expression, e-Government designates a field of activity that has been
with us for several decades and which has attained a high level of
penetration in many countries2. What has been observed over the recent
years is a shift on the broadness of the e-Government concept. The ideas
inside e-Governance and e- Democracy are to some extent promising big
changes in public administration. The demand now is not only simply
delivering a service - line. It is to deliver complex and new services,
which are all citizen-centric. Another important demand is related to the
improvement of citizen's participation in governmental processes and
decisions so that the governments' transparency and legitimacy are
enforced. In order to fulfill these new demands, a lot of research has
been done over the recent years (see Section 3) but many challenges are
still to be faced, not only in the technological field, but also in the
political and social aspects.
US E-Commerce Business Guide Volume 1 Strategic Information and
Basic Regulations - IBP, Inc. 2018-04-10
2011 Updated Reprint. Updated Annually. US E-Commerce Business
Guide
Digital Communities in a Networked Society - Manuel J. Mendes
2013-11-20
Digital Communities in a Networked Society: e-Commerce, e-Business
and e-Government deals with the accelerating evolution in the
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computerization of society. This evolution, or should we call it a
revolution, is dominantly driven by the Internet, and documented by the
novelties introduced, year by year, by Information and Communication
Technologies. The book contains recent results of research and
development in the areas of: -E-government, -Business models of eapplications, -Innovative structures in the internet, -Auctions and epayment, -Future aspects of communication, -Internet and the web, Advanced platforms and grid computing, -Cooperation and integration, Modeling and construction of e-services.
Towards the Knowledge Society - João L. Monteiro 2002-09-30
Towards the Knowledge Society is a state-of-the-art book covering
innovative trends in the design, implementation and dissemination of
eCommerce, eBusiness, and eGovernment. The book contains recent
results of research and development in the areas of: - eGoverment; | eMarkets; - eLearning; - eBusiness (B2B and B2C); - Trust, Security and
Fraud; - Public Services and Health; - Design of I.S., Web and Technology
Systems; - Applications and Procedures for eCommerce/eBusiness.
Towards the Knowledge Society comprises the proceedings of I3E 2002,
the Second International Conference on eCommerce, eBusiness,
eGovernment, which was sponsored by the International Federation for
Information Processing (IFIP) and held in Lisbon, Portugal in October
2002.
Mobile Government: An Emerging Direction in e-Government Kushchu, Ibrahim 2007-04-30
"This book provides selected examples of current developments from
various countries in terms of technology, applications and services, and
various real world m-government examples, their evaluations, challenges
and opportunities. It contains introductory knowledge on m-Government,
and then moves on to a deeper examination of various applications, that
are significant in terms of current and future developments in mGovernment"--Provided by publisher.
E-Business and Supply Chain Integration - Ozlem Bak 2018-02-03
Using e-business technologies to manage supply chains increases the
efficiency and performance of logistics, production, distribution and
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other related activities. E-Business and Supply Chain Integration
explains how a number of tools can be integrated to produce an e-supply
chain, with the overall aim of achieving higher productivity. This
essential book examines supply chain theories along with real life cases
and examples from industry to illustrate how e-business can enhance
supply chain integration and highlights the negative outcomes when it is
neglected and poorly managed. Dr Ozlem Bak and a team of expert
contributors from practice and academia assess the impact of e-business
on numerous different sectors, such as automotive, healthcare, logistics,
higher education, and professional services. E-Business and Supply
Chain Integration explains the strategic implications of new technologies
and provides guidance on effective supply chains in e-businesses.
Digital Business and Electronic Commerce - Bernd W. Wirtz 2021-03-28
This textbook introduces readers to digital business from a management
standpoint. It provides an overview of the foundations of digital business
with basics, activities and success factors, and an analytical view on user
behavior. Dedicated chapters on mobile and social media present
fundamental aspects, discuss applications and address key success
factors. The Internet of Things (IoT) is subsequently introduced in the
context of big data, cloud computing and connecting technologies, with a
focus on industry 4.0, smart business services, smart homes and digital
consumer applications, as well as artificial intelligence. The book then
turns to digital business models in the B2C (business-to-consumer) and
B2B (business-to-business) sectors. Building on the business model
concepts, the book addresses digital business strategy, discussing the
strategic digital business environment and digital business value activity
systems (dVASs), as well as strategy development in the context of digital
business. Special chapters explore the implications of strategy for digital
marketing and digital procurement. Lastly, the book discusses the
fundamentals of digital business technologies and security, and provides
an outline of digital business implementation. A comprehensive case
study on Google/Alphabet, explaining Google's organizational history, its
integrated business model and its market environment, rounds out the
book.
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E-Business Issues, Challenges and Opportunities for SMEs: Driving
Competitiveness - Cruz-Cunha, Maria Manuela 2010-09-30
Electronic business plays a central role in the economy, facilitating the
exchange of information, goods, services, and payments. It propels
productivity and competitiveness and is accessible to all enterprises, and
as such, represents an opportunity also for SME competitiveness. EBusiness Issues, Challenges and Opportunities for SMEs: Driving
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Competitiveness discusses the main issues, challenges, opportunities,
and solutions related to electronic business adoption, with a special focus
on SMEs. Addressing technological, organizational, and legal
perspectives in a very comprehensive way, this text aims to disseminate
current developments, case studies, new integrated approaches, and
practical solutions and applications for SMEs.
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