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Blockchain Technologies in the Textile and Fashion Industry - Subramanian Senthilkannan Muthu
2022-12-04
This book presents applications of blockchain technologies to foster sustainable development in the textile
and clothing supply chain. The concept of Textiles and Fashion Sustainability has grown to a wider extent
today. Among the list of items to achieve Sustainability in Textiles and Fashion, the key element is the
traceability of supply chains in terms of mapping and tracing the entire supply chain to ensure sustainable
supply chain management. Reliable and transparent, efficient data is one of the crucial requirements for
Textiles and Fashion Sustainability in today’s advanced industrial context and this is possible in this
advanced era by various technological advancements such as Block chain technologies. These days one can
see a widespread application of blockchain technology in the Textiles and Clothing sector. The core
competencies of blockchain technology namely transparency, data auditability, privacy, value transfer, and
process efficiency and automation are very much essential for achieving the multifold objectives under the
theme Textiles and Fashion Sustainability.
The Digital Evangelicals - Travis Warren Cooper 2022-08-02
When it comes to evangelical Christianity, the internet is both a refuge and a threat. It hosts Zoom prayer
groups and pornographic videos, religious revolutions and silly cat videos. Platforms such as social media,
podcasts, blogs, and digital Bibles all constitute new arenas for debate about social and religious
boundaries, theological and ecclesial orthodoxy, and the internet's inherent danger and value. In The
Digital Evangelicals, Travis Warren Cooper locates evangelicalism as a media event rather than as a
coherent religious tradition by focusing on the intertwined narratives of evangelical Christianity and
emerging digital culture in the United States. He focuses on two dominant media traditions: media
sincerity, immediate and direct interpersonal communication, and media promiscuity, communication with
the primary goal of extending the Christian community regardless of physical distance. Cooper, whose work
is informed by ethnographic fieldwork, traces these conflicting paradigms from the Protestant Reformation
through the rise of the digital and argues that the tension is culminating in a crisis of evangelical authority.
What counts as authentic interaction? Who has authority over the circulation of information? While many
studies claim that technology influences religion, The Digital Evangelicals reveals how Protestant
metaphors and discourses shaped the emergence of the internet and explores what this relationship with
global new media means for evangelicalism.
Personal Style Blogs - Rosie Findlay 2017-09-01
From Style Rookie to Style Bubble, personal style blogs exploded onto the scene in the mid-2000s giving
voice to young and stylish writers who had their own unique take on the seasonal fashion cycle and how to
curate an individual style within the shifting swirl of trends. Personal Style Blogs examines the history and
rise of style blogging and looks closely at the relationship between bloggers and their (often anonymous)
readers as well as the response of the fashion industry to style bloggers’ amateur and often unauthorized
fashion reportage. The book charts the development of the style blogosphere and its transformation from an
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alternative, experimental space to one dominated by the fashion industry. Complete with examples of
several famous fashion bloggers, such as Susie Lau, Rumi Neely and Tavi Gevinson, the author explores
notions of individuality, aesthetics and performance on both sides of the digital platform. Findlay asks: what
can style blogging teach us about women’s writing and the performance of a private self online? And what
drives style bloggers to carve a space for themselves online?
Art + Fashion - E.P. Cutler 2015-10-13
A volume of magnificent proportions, Art + Fashion is as exciting and elegant as the creative partnerships
it celebrates. Spanning numerous eras, men and women's fashion, and a wide range of art mediums, these
25 collaborative projects reveal the astonishing work that results when luminaries from the art world (such
as Pollock, Haring, and Hirst) come together with icons of the fashion world (including Saint Laurent,
Westwood, McQueen). From 20th-century legends such as Elsa Schiaparelli and her famous lobster dress
painted by Salvador Dalí to 21st-century trailblazers such as Cindy Sherman and her self-portraits in
vintage Chanel, these electric and provocative pairings—represented in lavish visuals and thoughtful essays
reflecting on the history of each project—brim with the energy and possibility of powerful forces uniting.
Fashion Buying and Merchandising - Rosy Boardman 2020-05-10
Fashion buying and merchandising has changed dramatically over the last 20 years. Aspects such as the
advent of new technologies and the changing nature of the industry into one that is faster paced than ever
before, as well as the shift towards more ethical and sustainable practices have resulted in a dramatic
change of the roles. As a result, contemporary fast fashion retailers do not follow the traditional buying
cycle processes step by step, critical paths are wildly different, and there has been a huge increase in ‘inseason buying’ as a response to heightened consumer demand. This textbook is a comprehensive guide to
21st-century fashion buying and merchandising, considering fast fashion, sustainability, ethical issues,
omnichannel retailing, and computer-aided design. It presents an up-to-date buying cycle that reflects key
aspects of fashion buying and merchandising, as well as in-depth explanations of fashion product
development, trend translation, and sourcing. It applies theoretical and strategic business models to buying
and merchandising that have traditionally been used in marketing and management. This book is ideal for
all fashion buying and merchandising students, specifically second- and final-year undergraduate as well as
MA/MSc fashion students. It will also be useful to academics and practitioners who wish to gain a greater
understanding of the industry today.
Blogging - Biz Stone 2002
Explains how to update a Web page by blogging via a browser rather than using an FTP client or HTML
editor, covering topics such as building blogs, adding team members, and syndicating with JavaScript.
The 20's Chronicles - Bianca Bee 2016-01-13
Talk Show Host and Lifestyle Blogger Bianca Bee has decided to turn her popular blog "The 20s
Chronicles" into a series of books. The sassy host guides young women and men through her journey of
learning how to balance her personal life, success, college, internships, entrepreneurship, love life and
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career. Bianca Bee grew up in Detroit, Michigan and began curating her career during her college years in
Los Angeles. Bianca says, "when you're in your 20s you are just trying to figure it out. There is no map or
journey to success." Find out how this young lady became a socialite, has interned for big film corporations,
interviewed A-list celebrities, and started her own show before the age of 20. In this book, you will learn
how to just go for it.
WordPress For Dummies - Lisa Sabin-Wilson 2011-08-31
The bestselling guide to WordPress, fully updated to help you get your blog going! Millions of bloggers rely
on WordPress, the popular, free blogging platform. This guide covers all the features and improvements in
the most up-to-date version of WordPress. Whether you are switching to WordPress from another blogging
platform or just starting your first blog, you'll find the advice in this friendly guide gets you up to speed on
both the free-hosted WordPress.com version and WordPress.org, which requires the purchase of web
hosting services, and figure out which version is best for you. You'll be able to take full advantage of the
flexibility and usability of WordPress. WordPress is a state-of-the-art blog platform that emphasizes
aesthetics, web standards, and usability Previous editions of this guide have sold more than 85,000 copies,
and interest in blogging continues to explode Illustrates how to set up and maintain a blog with WordPress
and how to use all the new features Covers both the free-hosted WordPress.com version and
WordPress.org, which requires users to purchase web hosting services Written by an expert who works
directly with developers and the cofounder of WordPress This guide helps bloggers quickly and easily take
advantage of everything this popular blogging tool has to offer.
ECSM2016-Proceedings of the 3rd European Conference on Social Media - Christine Bernadas
2016-06-21
Fashion and Film - Peter Bug 2019-09-17
This book aims to explore various aspects of the use of moving images in fashion retail and fashion apparel
companies in-store or online. The use of moving images is growing in numbers and in relevance for
consumers. Films can be used in various forms by fashion businesses in traditional media like cinema or TV
and in modern forms like in social media or moving images in high street stores. The book provides a dataoriented analysis of the state-of-the-art with certain future outlooks. Additional areas of covering fashion in
moving images, such as ‘fashion company identity films’ or ‘fashion and music videos’ are covered in order
to get a more complete analysis from a consumer influenced perspective.
Global Luxury Trends - J. Hoffmann 2012-12-04
The rise of emerging market luxury brands, digital and online innovations, and growth in consumption
globally has opened the doors for seasoned luxury houses and new players to expand their horizons. This
book charts the trends that are shaping the luxury industry, particularly the rise of the luxury industry in
Asia and emerging markets.
Contemporary Marketing - Louis E. Boone 2015-01-01
CONTEMPORARY MARKETING, Seventeenth Edition, is the proven, premier teaching and learning
resource for foundational marketing courses. The authors provide thorough coverage of essential
marketing principles, exploring all components of the marketing mix, and providing practical guidance to
help students prepare for successful marketing careers. This trusted text continues to grow stronger with
each groundbreaking new edition, preserving what has made previous editions perennial best-sellers, while
adding innovative new features and up-to-date information on current trends, topics, research, and best
practices in this ever-evolving field. Because it is so technologically advanced, student-friendly, instructorsupported, and more relevant than ever, CONTEMPORARY MARKETING, Seventeenth Edition, remains in a
class by itself. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
ProBlogger - Darren Rowse 2010-04-23
A complete how-to from two of the world’s top bloggers Thousands of aspiring bloggers launch new blogs
every day, hoping to boost their income. Without solid advice from experts, most will fail. This bestselling
guide, now fully revised with new and updated tips and tricks from two of the world’s most successful
bloggers, provides the step-by-step information bloggers need to turn their hobby into an income source or
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a fulltime career. Earning a solid income from blogging is possible, but tricky; this book details proven
techniques and gives aspiring bloggers the tools to succeed Even novices will learn to choose a blog topic,
analyze the market, set up a blog, promote it, and earn revenue Offers solid, step-by-step instruction on
how bloggers make money, why niches matter, how to use essential blogging tools and take advantage of
social media and content aggregators, what a successful blog post should include, how to optimize
advertising, and much more Written by two fulltime professional bloggers, the updated edition of
ProBlogger tells you exactly how to launch and maintain a blog that makes money.
ProBlogger - Darren Rowse 2012-02-07
An update of one of the bestselling blogging books, written by two of the world's most successful bloggers
There's a reason why the first two editions of this book have sold thousands of copies worldwide. Written by
two of the world's most successful bloggers, it's one of the clearest books out there on how to earn an
income from your blog. This new edition gets you up to date on the very latest changes that affect the
blogging-for-business landscape. Featuring new material on Twitter, Facebook, and LinkedIn; plus new
ways and tools to grow your audience and expand your business beyond your blog, this professional
blogger's bible is better than ever. Helps novices choose a blog topic, analyze the market, set up a blog,
promote it, and earn revenue Gives aspiring bloggers proven techniques and the tools they need to succeed
in building a business from their blogs Reveals 20 key ingredients for a successful blog post Offers solid,
step-by-step instruction on how bloggers actually make money, why niches matter, how to use essential
blogging tools and take advantage of social media and content aggregators, how to optimize your
advertising, and much more Includes techniques for attracting and growing an audience and how to mine
new business opportunities beyond your blog Written by two fulltime professional bloggers, this exciting,
updated edition of ProBlogger tells you exactly how to launch and maintain a blog that makes money.
The Meanings of Dress - Kimberly A. Miller-Spillman 2019-01-24
"There are some really great readings that supplement the theoretical underpinnings of each chapter."
Angie G. Liljequist, Fontbonne University, USA "A comprehensive compilation of readings for students
studying the social and psychological aspects of appearance and dress." Jessica Strubel, University of North
Texas, USA Learn how-and why-consumers buy clothing and accessories, and increase your global
awareness as you study dress and appearance. Contributions are from writers on four continents and
examples are from ten countries, including Ghana, Vietnam, Norway, and Jamaica, among others. The book
includes more than 40 articles on topics such as wearable technology, cosplay, lesbian dress, and
genderqueer fashion. - Contributors are experts in fashion theory, cultural studies, psychology, sociology,
gender studies, religion, material culture, consumer behavior, and popular culture - Two separate chapters
on gender and sexuality - International examples are included from Afghanistan, China, Ghana, India,
Jamaica, Japan, Norway, the United Kingdom, the United States, and Vietnam - More than 100 black and
white images PLEASE NOTE: Purchasing or renting this ISBN does not include access to the STUDIO
resources that accompany this text. To receive free access to the STUDIO content with new copies of this
book, please refer to the book + STUDIO access card bundle ISBN 9781501323942.
Marketing to the Social Web - Larry Weber 2007-06-22
Praise for Marketing to the Social Web "Weber understands that the world is going digital and that
competitive advantage will accrue to those who understand the transformation. CEOs should heed this
transformation and learn from Weber's insights how to navigate this new landscape to fully maximize their
business opportunities." -Mark Fuller, Chairman, Monitor Group "Consumers are using technology to grab
power from companies, the media, and the government. Marketing to the Social Web succinctly outlines
how institutions can survive and win in this chaotic new world, and lays out the revised rules of
engagement-ignore them at your peril." -George F. Colony, CEO, Forrester Research, Inc. "Larry has
brought pragmatic and useful recommendations to help brand builders manage the complexity of social
interaction in a digital age. I was pleased to read a book that actually suggests how to do something with
social networks, instead of just ponder them." -David Kenny, Chairman and Chief Executive Officer, Digitas
Inc. "Where's the allure of social 2.0? Brands can talk . . . customers talk louder! Digital influence has
arrived." -Jeff Taylor, CEO, Eons and Founder of Monster.com "Larry Weber provides a simple and effective
roadmap of the new customer information highway. Marketing to the Social Web is a valuable tool that will
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give everyone the confidence and know-how to compete in this fast-growing marketplace of ideas." -Steve
Harris, Vice President, Global Communications, General Motors Corporation "As all lines and boundaries
are washed away by the Web, Weber describes how to become part of the sea versus the sand." -Nicholas
Negroponte, Chairman, One Laptop per Child
Faith and Fashion - Julie Cole 2022-08-24
We all wear clothes. But are you concerned that your fashion choices are mere vanity or wasteful or
environmentally harmful? The question is how to look our best in a responsible and wise way that avoids
guilt, vanity, and immodesty. Jules and Graham Cole bring their expertise to bear on this question in this
unique collaboration: Jules as a fashion designer and Graham as a theologian. This book pays attention to
differences in body type and the challenge of best fit and does so in an environmentally sustainable way. In
this work, you will find hints on how to dress and how to coordinate a wardrobe that is economically
responsible and minimizes landfill. The book seeks to honor the God of the Bible who values beauty. The
discussion culminates in considering the ultimate wardrobe change. Fashions come and go, but to be
clothed with Christ is never out of date.
Fashion Forward - 2020-05-18
(Not) Getting Paid to Do What You Love - Brooke Erin Duffy 2017-06-27
An illuminating investigation into a class of enterprising women aspiring to “make it” in the social media
economy but often finding only unpaid work Profound transformations in our digital society have brought
many enterprising women to social media platforms—from blogs to YouTube to Instagram—in hopes of
channeling their talents into fulfilling careers. In this eye-opening book, Brooke Erin Duffy draws muchneeded attention to the gap between the handful who find lucrative careers and the rest, whose “passion
projects” amount to free work for corporate brands. Drawing on interviews and fieldwork, Duffy offers
fascinating insights into the work and lives of fashion bloggers, beauty vloggers, and designers. She
connects the activities of these women to larger shifts in unpaid and gendered labor, offering a lens
through which to understand, anticipate, and critique broader transformations in the creative economy. At
a moment when social media offer the rousing assurance that anyone can “make it”—and stand out among
freelancers, temps, and gig workers—Duffy asks us all to consider the stakes of not getting paid to do what
you love.
How to do Low Carb, UK Style! - Nikola Howard 2018-08-17
A low carb lifestyle continues to be a popular choice among those trying to gain an optimal lean body as
well as those wanting to combat high blood pressure, improve gut health, resolve insulin resistance, and
combat pre-diabetes and diabetes. This book answers the central questions around why a low carb lifestyle
is the best and easiest way to effortlessly shift the fat from your body and rebuild metabolic health. Written
by a UK author with UK derived data, this is the book that we have all been waiting for - A totally UK
centric roadmap to eating yourself into your optimal body. It gives a unique 9 shift process to painlessly
swap to a low carb way of living without having to suffer "keto-flu". It also provides the 10 keys and 3
secrets to vital mindset shifts required to maintain a low carb lifestyle so that you keep your optimal body
for life. There is also a good summation of the science of low carbohydrate eating and the book is designed
to remove the confusion caused by all the US literature on how to do Low Carb, UK Style!
Dress Your Best Life - Dawnn Karen 2020-04-14
Harness the power of your wardrobe to achieve your dreams with this timely take on personal style from a
world-renowned fashion psychologist. You may get dressed every day without really thinking about what
you're putting on, but did you know that what you wear has a powerful effect on how you feel? Or that your
clothes influence the way others perceive you? By making a few adjustments to your wardrobe, and
learning to style from the inside out, you'll not only elevate your look, but level up your entire life. Dawnn
Karen is a pioneer in the field of fashion psychology, and she has spent years studying the relationship
between attire and attitude. In Dress Your Best Life she goes far beyond well-known makeover advice,
pushing you to ask yourself: Are my clothing choices hurting me or helping me to achieve my life goals? Her
book will help you discover your unique style story, become a smarter shopper, use color to your
advantage, match moods to clothing choices, and embrace new or different standards of beauty. This
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knowledge is a power that you'll exercise every time you open your closet door or walk into an important
meeting in just the right outfit. Packed with practical tips and cutting-edge advice, Dress Your Best Life will
teach you to harness the power of fashion for the life you want to live.
The Conscious Closet - Elizabeth L. Cline 2019-08-20
From journalist, fashionista, and clothing resale expert Elizabeth L. Cline, “the Michael Pollan of fashion,”*
comes the definitive guide to building an ethical, sustainable wardrobe you'll love. Clothing is one of the
most personal expressions of who we are. In her landmark investigation Overdressed: The Shockingly High
Cost of Cheap Fashion, Elizabeth L. Cline first revealed fast fashion’s hidden toll on the environment,
garment workers, and even our own satisfaction with our clothes. The Conscious Closet shows exactly what
we can do about it. Whether your goal is to build an effortless capsule wardrobe, keep up with trends
without harming the environment, buy better quality, seek out ethical brands, or all of the above, The
Conscious Closet is packed with the vital tools you need. Elizabeth delves into fresh research on fashion’s
impacts and shows how we can leverage our everyday fashion choices to change the world through style.
Inspired by her own revelatory journey getting off the fast-fashion treadmill, Elizabeth shares exactly how
to build a more ethical wardrobe, starting with a mindful closet clean-out and donating, swapping, or
selling the clothes you don't love to make way for the closet of your dreams. The Conscious Closet is not
just a style guide. It is a call to action to transform one of the most polluting industries on
earth—fashion—into a force for good. Readers will learn where our clothes are made and how they’re
made, before connecting to a global and impassioned community of stylish fashion revolutionaries. In The
Conscious Closet, Elizabeth shows us how we can start to truly love and understand our clothes
again—without sacrificing the environment, our morals, or our style in the process. *Michelle Goldberg,
Newsweek/The Daily Beast
Fashion Forecasting - Evelyn L. Brannon 2015-09-24
How do retailers decide which colors and styles are featured in their stores? What factors influence the
patterns, textiles and silhouettes designers show in their collections? This text provides students with a
comprehensive understanding of the forecasting process, from studying fashion innovation and cultural
influences to conducting consumer research, exploring how to identify the who, what, where, when and
why driving fashion change in our lives. By combining fashion theory with current practices from industry
executives, Brannon and Divita explain how to recognize emerging trends and the 'coolhunters' who
anticipate our aesthetic preferences. Ultimately, student will learn how to prepare and present their own
fashion forecast. New to this Edition: - New chapter 8 focuses on media and technology including coverage
of how mass media, fashion blogs, social medi and forecasting companies such as WGSN and Stylesight
effect trends - New case studies and profiles in each chapter feature contemporary bloggers, professionals
and companies such as Tavi Gevinson of Style Rookie, Garance Dore, Scott Schuman, Burberry, Rebecca
Minkoff, Edelkoort, Perclers and Nelly Rodi -Expanded fashion theories section in chapter 3 explains how
trends spread between population segments - Summaries at the end of each chapter recap key concepts
Street Style - Brent Luvaas 2016-04-07
Winner of the 2019 John Collier Jr Award Street style blogging has experienced a meteoric rise in
popularity over the last decade. Amateur photographers, often with no formal training in fashion, have
become critical arbiters of taste and trends, influencing the representations that appear in magazines and
on runways, and putting new cities on the fashion world map. This cutting-edge book documents the
evolution of street style photography, from the fieldwork photos of early anthropology to the glamorized
snapshots that appear on blogs today, and explores the structural shifts in the global fashion industry that
street style has helped bring about. Chronicling author and anthropologist Brent Luvaas' experience over
three years of blogging through vivid street imagery and rich ethnographic detail, this book turns the lens
of street style photography back onto anthropology itself, arguing that the phenomenon is a powerful mode
of amateur ethnography. Bloggers blur the distinction between professional and amateur, insider and
outsider, self and brand. This book documents that blur from the ground level-from the streets of
Philadelphia to the sidewalks of New York Fashion Week. Street Style is an essential read for students and
scholars of fashion, anthropology, sociology, media and cultural studies, and fans of street style
photography alike.
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Sustainable Approaches in Textiles and Fashion - Subramanian Senthilkannan Muthu
This second volume in this set of books discusses various sustainable approaches in textiles and the fashion
sector with a focus on consumerism and the supply chain. Sustainability is one of the important aspects in
todays industrial context, and is no exception to textiles and fashion. Sustainability and strict adherence to
the principles of sustainability has become as one of the essential needs again for any industrial sector
including textiles and fashion. There are countless measures in terms of various approaches to make the
textiles and fashion sector sustainable. These measures, but not limited to, ranging from innovating and
implementing new fibres and raw materials, introducing innovative manufacturing methods, chemicals,
processes to focus on all the possible stages of a textile products life cycle from cradle to grave. These
approaches include making the textiles and fashion sector circular and also development of new products
from sustainable raw materials/processes or combination of both.
Fashion 2.0 - Yuli Ziv 2011-07-01
In this first of its kind insider's guide, Yuli Ziv, Style Coalition's founder, reveals the secrets behind her own
online success and that of her network, which represents more than 200 top fashion and beauty bloggers,
in partnership with Hearst magazines. You will find practical business advice on how to: - Brand yourself as
a top blogger and sought-after influencer - Build valuable relationships with PR companies and brands Secure invitations to important industry events - Work with advertising networks - Develop new revenue
streams - Land spokesperson deals and large scale sponsorships - Position yourself at the forefront of the
fashion blogosphereFull of action driven exercises, helpful resources and inspirational chapters by top
fashion bloggers What I Wore, College Fashion, Gala Darling, Second City Style and Corporette, the book is
packed with all the advice and motivation you need to take your blogging career to the next level!
The Elements of Blogging - Mark Leccese 2015-07-16
Becoming a blogger takes practice, hard work, and, ultimately, a passion for the craft. Whether you plan to
blog on politics or parenting, The Elements of Blogging is designed to give you the skills and strategies to
get started, to sustain your work, and to seek out a robust audience. This book is loaded with practical
advice on important topics such as determining a niche, finding the best stories, and blogging effectively
and ethically. It features examples from both amateur and professional bloggers that show the techniques
for building an argument, finding a voice, crafting a headline, and establishing a brand. Key features: Realworld applicability. This book includes thumbnail profiles of bloggers and their sites, which illuminate key
skills you will need to become an effective blogger Interactivity. Each chapter features discussion points
and exercises intended to get you to think about, reflect on, and apply the contents of each chapter
Creativity. While this book dives into software and plug-ins for bloggers, its main goal is to cover how to
write blogs on a myriad of topics: news, opinion pieces, travel, politics, art, and more. Visit the companion
website: http://www.theelementsofblogging.com/
In Fashion - Sheryl A. ; Stone Farnan 2021-02-25
The Complete Idiot's Guide to Business Success in Your 20s and 30s - Robert Sofia 2009-11-03
Calling all go-getters! Even in this economy, an outstanding business career for 20- and 30- somethings is
possible, and this book can help get them on the fast track to success. It includes: finding motivation;
setting goals; networking; how to work with and rise through management; and overcoming specific
obstacles. ? Addresses an age-specific set of obstacles and issues ? Author has experience with early
business success ? Even more necessary during the recent economic downturn
Fashioning Professionals - Leah Armstrong 2018-02-08
From artist to curator, couturier to fashion blogger, 'creative' professional identities can be viewed as social
practices, enacted, performed and negotiated through the media, the public, and industry. Fashioning
Professionals addresses what it means to be a creative professional, historically and in the digital age, as
new ways of working and doing business have given rise to new professional identities. Bringing together
critical reflections from international researchers, the book spans fashion, design, art, architecture, and
advertising. It examines both traditional and emergent roles in creative industries, from advertising
executives and surrealist artists to mannequin designers, pop stylists, bloggers, makers and design
curators. The book reveals how professional identities are continually in a state of fashioning, through style,
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taste, gender and cultural representation, highlighting moments of friction and flux in the creative labour of
the global economy. Interweaving critical perspectives from fashion and design history with sociology and
cultural theory, Fashioning Professionals addresses a burgeoning area of research as we enter new terrain
in fashion and the creative industries.
American Remakes of British Television - Carlen Lavigne 2011
American Remakes of British Television: Transformations and Mistranslations, edited by Carlen Lavigne
and Heather Marcovitch, is an international, multidisciplinary collection exploring a specific set of
television remakes (including The Office, Life on Mars, Sanford and Son, What Not to Wear, and others)
through the lenses of communications studies, English, history, psychology and cultural studies. What does
it mean to remake a television program? What does the process of 'Americanization' entail? What might the
success or failure of a remade series tell us about the differences between American and British producers
and audiences? The analysis in this volume results in a rich and multifaceted overview of approaches to
global television studies.
Pocket Blogger: Fashion - Charlotte Hodgson 2015-04-28
Building a brand can be tricky, but growing your audience can be even harder. Pocket Blogger puts all the
essential building blocks of power blogging in one place. This e-book series will outline everything from
starting your blog, content creation,how to use social media and monetizing. Along with an exclusive
fashion editorial feature by British photographer Hollie Fernando
Freelance Your Way to Freedom - Alexandra Fasulo 2022-11-08
Master the new realities of work with this step-by-step guide to freelancing In Freelance Your Way to
Freedom: How to Free Yourself from the Corporate World and Build the Life of Your Dreams, freelancing
phenomenon Alex Fasulo delivers a practical, step-by-step guide to navigating the potential and perils of
launching your very own side hustle. In the book, the author draws on her own experience transforming a
$36,000/year Fiverr side hustle into a million-dollar enterprise. She explains how to manage those critical
moments in business when decisions need to be made quickly and without warning. You’ll find concrete tips
and hands-on examples to make the gig economy work for you, Freelance Your Way to Freedom also
includes: The good, the bad, and the ugly about the new work economy Relatable struggles, mindset
challenges, and a woman’s perspective on solopreneurship Anecdotes and examples that show you how to
apply the advice and guidance contained within A can’t-miss handbook for freelancers, solopreneurs, and
entrepreneurs, Freelance Your Way to Freedom belongs on the bookshelves of anyone participating or
interested in the new world of work.
Digilogue - Anders Sorman-Nilsson 2013-06-19
How to leverage the enduring human need for analogue experiences to attract and retain more customers
in a digital world. Anything that can be digitised will be digitised. But can the digital-connect ever really
replace the personal touch? Is word-of-mouse always more effective than word-of-mouth? And what of
customers’ enduring need for analogue experiences (think analogue watches, paperback books and
multiplex movie theatres, for example). In your rush to embrace your customers' digital mind are you
ignoring an equally valuable asset: their analogue heart? Better yet, how can you leverage the analogue
heart to provide your company or brand with an unbeatable competitive edge? The answer, according to
internationally acclaimed futurist, Anders Sormon-Nilsson is Digilogue — the "translational sweet-spot, the
convergence of the digital and the analogue." A book that will revolutionise how you do business in a digital
world, Digilogue provides powerful insights, strategies and tools to help you provide value to digital minds,
while connecting with analogue hearts.
Invisibility by Design - Gabriella Lukács 2020-01-03
In the wake of labor market deregulation during the 2000s, online content sharing and social networking
platforms were promoted in Japan as new sites of work that were accessible to anyone. Enticed by the
chance to build personally fulfilling careers, many young women entered Japan's digital economy by
performing unpaid labor as photographers, net idols, bloggers, online traders, and cell phone novelists.
While some women leveraged digital technology to create successful careers, most did not. In Invisibility by
Design Gabriella Lukács traces how these women's unpaid labor became the engine of Japan's digital
economy. Drawing on interviews with young women who strove to sculpt careers in the digital economy,
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Lukács shows how platform owners tapped unpaid labor to create innovative profit-generating practices
without employing workers, thereby rendering women's labor invisible. By drawing out the ways in which
labor precarity generates a demand for feminized affective labor, Lukács underscores the fallacy of the
digital economy as a more democratic, egalitarian, and inclusive mode of production.
Style Wise - Shannon Burns-Tran 2018-02-22
Style Wise: A Practical Guide to Becoming a Fashion Stylist is a comprehensive manual on establishing a
successful career as a stylist.
How to Write an Blog Girls' Feminist Blogging in a Postfeminist Age - Jessalynn Keller 2015-10-05
Girls’ Feminist Blogging in a Postfeminist Age explores the practices of U.S.-based teenage girls who
actively maintain feminist blogs and participate in the feminist blogosphere as readers, writers, and
commenters on platforms including Blogspot, Facebook, Twitter, and Tumblr. Drawing on interviews with
bloggers between the ages of fifteen and twenty-one, as well as discursive textual analyses of feminist blogs
and social networking postings authored by teenage girls, Keller addresses how these girls use blogging as
a practice to articulate contemporary feminisms and craft their own identities as feminists and activists. In
this sense, feminist girl bloggers defy hegemonic postfeminist and neoliberal girlhood subjectivities, a
finding that Keller uses to complicate both academic and popular assertions that suggest teenage girls are
uninterested in feminism. Instead, Keller maintains that these young bloggers employ digital media
production to educate their peers about feminism, connect with like-minded activists, write feminist history,
and make feminism visible within popular culture, practices that build upon and continue a lengthy
tradition of American feminism into the twenty-first century. Girls’ Feminist Bloggers in a Postfeminist Age
challenges readers to not only reconsider teenage girls’ online practices as politically and culturally
significant, but to better understand their crucial role in a thriving contemporary feminism.
How to Blog a Book Revised and Expanded Edition - Nina Amir 2015-05-28
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Transform Your Blog into a Book! The world of blogging changes rapidly, but it remains one of the most
efficient ways to share your work with an eager audience. In fact, you can purposefully hone your blog
content into a uniquely positioned book--one that agents and publishers will want to acquire or that you can
self-publish successfully. How to Blog a Book Revised and Expanded Edition is a completely updated guide
to writing and publishing a saleable book based on a blog. Expert author and blogger Nina Amir guides you
through the process of developing targeted blog content that increases your chances of attracting a
publisher and maximizing your visibility and authority as an author. In this revised edition you'll find: • The
latest information on how to set up, maintain, and optimize a blog • Steps for writing a book easily using
blog posts • Advice for crafting effective, compelling blog posts • Tips on gaining visibility and promoting
your work both online and off • Current tools for driving traffic to your blog • Strategies for monetizing
your existing blog content as a book or other products • Profiles of bloggers who received blog-to-book
deals and four new "blogged-book" success stories Whether you're a seasoned blogger or have never
blogged before, How to Blog a Book Revised and Expanded Edition offers a fun, effective way to write,
publish, and promote your book, one post at a time.
Public Relations Lookbook - Keisha McCotry 2019-05-01
Public Relations Lookbook breaks down the basic principles and practices of fashion public relations. What
it is, how it is done, and, most importantly, how it can be implemented by YOU… without hiring experts.
From writing press materials, to media relations, to utilizing social media to promote your business, this ebook explains it all and provides simple how-tos, helping you to secure media coverage and build your
brand. What many PR agencies or publicists won’t tell you is that while everyone and everything can
benefit from good PR, small fashion lines don’t always need to hire an expert, and can actually create and
sustain their very own PR program. Until you are ready to bring on the pros, save some money and do the
PR yourself. Between then and now, why not save a lot of money without compromising one of the most
crucial aspects of marketing, and successfully launch your own PR campaign? This e-book will teach you
how!
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