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Widely praised for its balanced treatment of computer ethics, Ethics for the Information Age offers a
modern presentation of the moral controversies surrounding information technology. Topics such as privacy
and intellectual property are explored through multiple ethical theories, encouraging readers to think
critically about these issues and to make their own ethical decisions.
Marketing Plans That Work - Malcolm McDonald 2002
Marketing Plans That Work is a practical and insightful step-by-step guide to successfully preparing and
executing a marketing plan. The book combines the very best of current practice with necessary theoretical
and technical background. Marketing managers and business executives developing marketing and ebusiness strategies, especially those integrating new marketing technologies, will profit tremendously from
Marketing Plans That Work. Readers praised the first edition of this book its pragmatic marketing
framework and best practices. Now this new edition builds on the first edition's success by including new
examples, the latest techniques, and new chapters on marketing strategy and e-commerce. This edition
adds technology to its focus in response to today's need to enhance sustainable competitive advantage. *
New edition of a bestseller * Leading-edge strategies for competitive advantage in marketing and ecommerce * Bridges new technologies and innovative marketing techniques
Principles of Marketing - Gary M. Armstrong 2018
An introduction to marketing concepts, strategies and practices with a balance of depth of coverage and
ease of learning. Principles of Marketing keeps pace with a rapidly changing field, focussing on the ways
brands create and capture consumer value. Practical content and linkage are at the heart of this edition.
Real local and international examples bring ideas to life and new feature 'linking the concepts' helps
students test and consolidate understanding as they go. The latest edition enhances understanding with a
unique learning design including revised, integrative concept maps at the start of each chapter, end-ofchapter features summarising ideas and themes, a mix of mini and major case studies to illuminate
concepts, and critical thinking exercises for applying skills.
International Marketing: An Asia-Pacific Perspective - Richard Fletcher 2013-08-28
International Marketing, 6e is written from a wholly Australasian perspective and covers issues unique to
local marketers and managers looking towards the Asia–Pacific region, the European Union, and beyond. It
presents a wide range of contemporary issues faced by subsidiaries of multinational enterprises (MNEs) as
well as small and medium scale enterprises (SMEs), mainly exporters, which make up the vast bulk of firms
involved in international business in the Australasian region. International Marketing, 6e clearly
demonstrates the links between the different stages of international marketing, connecting analysis with
planning, planning with strategy and strategy with implementation. Key concepts are brought to life with
comprehensively updated statistics, recent illustrations, and a variety of real-world examples and case
studies.
Offensive Marketing - Hugh Davidson 2012-06-25
Offensive Marketing is the best source for competitive executives who are serious about strengthening
their marketing skills and producing new outcomes. The authors bring the acclaimed POISE (Profitable,
Offensive, Integrated, Strategic, Effectively Executed) framework to a North American audience. POISE
brings together advances in strategy, innovation, and approach to produce a new level of effectiveness and
market results. Extensively used by companies and individuals worldwide, this freshly adapted book is an

Technological Slavery (Large Print 16pt) - Theodore J. Kaczynski 2011-02
Theodore Kaczynski saw violent collapse as the only way to bring down the techno-industrial system, and in
more than a decade of mail bomb terror he killed three people and injured 23 others. One does not need to
support the actions that landed Kaczynski in supermax prison to see the value of his essays disabusing the
notion of heroic technology while revealing the manner in which it is destroying the planet. For the first
time, readers will have an uncensored personal account of his anti-technology philosophy, including a
corrected version of the notorious ''Unabomber Manifesto,''Kaczynski, s critique of anarcho-primitivism,
and essays regarding ''the Coming Revolution.''
Marketing Research - Bonita Kolb 2008-04-18
Essential to any student of the discipline, this textbook offers a comprehensive, applied approach to
understanding and designing market research. Balancing the fundamental quantitative methodologies and
theoretical structures with practical applications of qualitative techniques, this book is ideal for the novice
researcher, and for those more familiar with the discipline. With an emphasis on both critical thinking and
hands-on application, the textbook contains: several real life case studies; useful learning features such as
key terms, definitions and discussion topics, and is supported by a companion website.
Business to Business Marketing Management - Alan Zimmerman 2017-09-25
Business to business markets are considerably more challenging than consumer markets and as such
demand a more specific skillset from marketers. Buyers, with a responsibility to their company and
specialist product knowledge, are more demanding than the average consumer. Given that the products
themselves may be highly complex, this often requires a sophisticated buyer to understand them.
Increasingly, B2B relationships are conducted within a global context. However all textbooks are regionspecific despite this growing move towards global business relationships – except this one. This textbook
takes a global viewpoint, with the help of an international author team and cases from across the globe.
Other unique features of this insightful study include: placement of B2B in a strategic marketing setting;
full discussion of strategy in a global setting including hypercompetition; full chapter on ethics and CSR
early in the text; and detailed review of global B2B services marketing, trade shows, and market research.
This new edition has been fully revised and updated with a full set of brand new case studies and features
expanded sections on digital issues, CRM, and social media as well as personal selling. More selective,
shorter, and easier to read than other B2B textbooks, this is ideal for introduction to B2B and shorter
courses. Yet, it is comprehensive enough to cover all the aspects of B2B marketing any marketer needs, be
they students or practitioners looking to improve their knowledge.
Research and Writing in International Relations - Laura Roselle 2016-06-03
Research and Writing in International Relations offers the step-by-step guidance and the essential
resources needed to compose political science papers that go beyond description and into systematic and
sophisticated inquiry. This text focuses on areas where students often need help–finding a topic, developing
a question, reviewing the literature, designing research, and last, writing the paper. Including current and
detailed coverage on how to start research in the discipline’s major subfields, Research and Writing in
International Relations gives students a classroom-tested approach that leads to better research and
writing in introductory and advanced courses.
Ethics for the Information Age - Michael Jay Quinn 2006
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essential resource for all marketing students and professionals interested in achievable strategies and
profitable marketing.
Business to Business Marketing Management - Alan Zimmerman 2013-04-12
This textbook covers all the aspects of B2B marketing any marketer needs, be they student or professional.
It's the only textbook to do so from a global standpoint, giving them the best possible perspective on a
market that is often (and more frequently) conducted within a global environment. This new edition has
been completely rewritten, and features expanded sections on globalisation and purchasing, plus brand
new sections on social media marketing and sustainability.
Infectious Diseases of the Fetus and Newborn Infant - Jack S. Remington 1983

price of gas and food are climbing, unemployment remains high, the housing market has tanked, consumer
and government debt is soaring, and the recovery is slowing. Facing the prospect of a second collapse of
the global economy, humanity is desperate for a sustainable economic game plan to take us into the future.
Here, Jeremy Rifkin explores how Internet technology and renewable energy are merging to create a
powerful "Third Industrial Revolution." He asks us to imagine hundreds of millions of people producing
their own green energy in their homes, offices, and factories, and sharing it with each other in an "energy
internet," just like we now create and share information online. Rifkin describes how the five-pillars of the
Third Industrial Revolution will create thousands of businesses, millions of jobs, and usher in a fundamental
reordering of human relationships, from hierarchical to lateral power, that will impact the way we conduct
commerce, govern society, educate our children, and engage in civic life. Rifkin's vision is already gaining
traction in the international community. The European Union Parliament has issued a formal declaration
calling for its implementation, and other nations in Asia, Africa, and the Americas, are quickly preparing
their own initiatives for transitioning into the new economic paradigm. The Third Industrial Revolution is an
insider's account of the next great economic era, including a look into the personalities and players —
heads of state, global CEOs, social entrepreneurs, and NGOs — who are pioneering its implementation
around the world.
Global Marketing - Warren J. Keegan 2017
Revised edition of the authors' Global marketing, 2015.
Production and Operations Management Systems - Sushil Gupta 2014-02-07
Since the beginning of mankind on Earth, if the "busyness" process was successful, then some form of
benefit sustained it. The fundamentals are obvious: get the right inputs (materials, labor, money, and
ideas); transform them into highly demanded, quality outputs; and make it available in time to the end
consumer. Illustrating how operations relate to the rest of the organization, Production and Operations
Management Systems provides an understanding of the production and operations management (P/OM)
functions as well as the processes of goods and service producers. The modular character of the text
permits many different journeys through the materials. If you like to start with supply chain management
(Chapter 9) and then move on to inventory management (Chapter 5) and then quality management (Chapter
8), you can do so in that order. However, if your focus is product line stability and quick response time to
competition, you may prefer to begin with project management (Chapter 7) to reflect the continuous project
mode required for fast redesign rapid response. Slides, lectures, Excel worksheets, and solutions to short
and extended problem sets are available on the Downloads / Updates tabs. The project management
component of P/OM is no longer an auxiliary aspect of the field. The entire system has to be viewed and
understood. The book helps students develop a sense of managerial competence in making decisions in the
design, planning, operation, and control of manufacturing, production, and operations systems through
examples and case studies. The text uses analytical techniques when necessary to develop critical thinking
and to sharpen decision-making skills. It makes production and operations management (P/OM) interesting,
even exciting, to those who are embarking on a career that involves business of any kind.
The Tipping Point - Malcolm Gladwell 2006-11-01
From the bestselling author of The Bomber Mafia: discover Malcolm Gladwell's breakthrough debut and
explore the science behind viral trends in business, marketing, and human behavior. The tipping point is
that magic moment when an idea, trend, or social behavior crosses a threshold, tips, and spreads like
wildfire. Just as a single sick person can start an epidemic of the flu, so too can a small but precisely
targeted push cause a fashion trend, the popularity of a new product, or a drop in the crime rate. This
widely acclaimed bestseller, in which Malcolm Gladwell explores and brilliantly illuminates the tipping
point phenomenon, is already changing the way people throughout the world think about selling products
and disseminating ideas. “A wonderful page-turner about a fascinating idea that should affect the way every
thinking person looks at the world.” —Michael Lewis
Distinction - Pierre Bourdieu 2013-04-15
Examines differences in taste between modern French classes, discusses the relationship between culture
and politics, and outlines the strategies of pretension.
SAGE Brief Guide to Marketing Ethics - SAGE Publications 2012

Global Marketing Management - Masaaki (Mike) Kotabe 2016-12-01
The 7th Edition of Global Marketing Management prepares students to become effective managers
overseeing global marketing activities in an increasingly competitive environment. The text’s guiding
principle, as laid out concisely and methodically by authors Kotabe and Helsen, is that the realities of
international marketing are more “multilateral.” Suitable for all business majors, the text encourages
students to learn how marketing managers work across business functions for effective corporate
performance on a global basis and achievement of overall corporate goals. Global Marketing Management
brings timely coverage in various economic and financial as well as marketing issues that arise from the
acutely recessionary market environment.
Managerial Economics - Nick Wilkinson 2005-05-05
Managerial economics, meaning the application of economic methods in the managerial decision-making
process, is a fundamental part of any business or management course. This textbook covers all the main
aspects of managerial economics: the theory of the firm; demand theory and estimation; production and
cost theory and estimation; market structure and pricing; game theory; investment analysis and
government policy. It includes numerous and extensive case studies, as well as review questions and
problem-solving sections at the end of each chapter. Nick Wilkinson adopts a user-friendly problem-solving
approach which takes the reader in gradual steps from simple problems through increasingly difficult
material to complex case studies, providing an understanding of how the relevant principles can be applied
to real-life situations involving managerial decision-making. This book will be invaluable to business and
economics students at both undergraduate and graduate levels who have a basic training in calculus and
quantitative methods.
Global Marketing - Ilan Alon 2020-08-17
Global Marketing, 3rd edition, provides students with a truly international treatment of the key principles
that every marketing manager should grasp. International markets present different challenges that
require a marketer to think strategically and apply tools and techniques creatively in order to respond
decisively within a fiercely competitive environment. Alon et al. provide students with everything they need
to rise to the challenge: Coverage of small and medium enterprises, as well as multinational corporations,
where much of the growth in international trade and global marketing has occurred; A shift toward greater
consideration of services marketing as more companies move away from manufacturing; A shift from
developed markets to emerging markets with more dynamic environments A focus on emerging markets to
equip students with the skills necessary to take advantage of the opportunities that these rapidly growing
regions present; Chapters on social media, innovation, and technology teaching students how to
incorporate these new tools into their marketing strategy; New material on sustainability, ethics, and
corporate social responsibility; key values for any modern business; Short and long cases and examples
throughout the text show students how these principles and techniques are applied in the real world;
Covering key topics not found in competing books, Global Marketing will equip today’s students with the
knowledge and confidence they need to become leading marketing managers. A companion website
features an instructor’s manual with test questions, as well as additional exercises and examples for in-class
use.
The Third Industrial Revolution - Jeremy Rifkin 2011-10-04
The Industrial Revolution, powered by oil and other fossil fuels, is spiraling into a dangerous endgame. The
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With key terms and concepts related to marketing ethics presented in a short, easy-to-use format, this
guide is an essential companion for marketing courses or as a reference for students and practitioners who
would like to learn more about the basics of ethical marketing. The text is divided into four sections which
contain important keywords that relate to those sections: Business Ethics, Ethics and the Marketing Mix,
Ethics and the Promotional Mix, and Special Topics in Marketing Ethics. Each keyword entry is written by a
scholar drawn from the fields of business and marketing ethics, and is a comprehensive essay on such
crucial topics as ethical issues in pricing, green marketing, and deceptive advertising. Each essay includes
a list of references and suggested readings for each article so that readers can find more information on
those issues they are most interested in.
Global Marketing, Global Edition - Warren J. Keegan 2015-04-30
For undergraduate and graduate courses in global marketing The excitement, challenges, and
controversies of global marketing. Global Marketing reflects current issues and events while offering
conceptual and analytical tools that will help students apply the 4Ps to global marketing. MyMarketingLab
for Global Marketing is a total learning package. MyMarketingLab is an online homework, tutorial, and
assessment program that truly engages students in learning. It helps students better prepare for class,
quizzes, and exams–resulting in better performance in the course–and provides educators a dynamic set of
tools for gauging individual and class progress.
Simple Tools and Techniques for Enterprise Risk Management - Robert J. Chapman 2011-12-30
Your business reputation can take years to build—and mere minutes to destroy The range of business
threats is evolving rapidly but your organization can thrive and gain a competitive advantage with your
business vision for enterprise risk management. Trends affecting markets—events in the global financial
markets, changing technologies, environmental priorities, dependency on intellectual property—all
underline how important it is to keep up to speed on the latest financial risk management practices and
procedures. This popular book on enterprise risk management has been expanded and updated to include
new themes and current trends for today's risk practitioner. It features up-to-date materials on new threats,
lessons from the recent financial crisis, and how businesses need to protect themselves in terms of business
interruption, security, project and reputational risk management. Project risk management is now a mature
discipline with an international standard for its implementation. This book reinforces that project risk
management needs to be systematic, but also that it must be embedded to become part of an organization's
DNA. This book promotes techniques that will help you implement a methodical and broad approach to risk
management. The author is a well-known expert and boasts a wealth of experience in project and enterprise
risk management Easy-to-navigate structure breaks down the risk management process into stages to aid
implementation Examines the external influences that bring sources of business risk that are beyond your
control Provides a handy chapter with tips for commissioning consultants for business risk management
services It is a business imperative to have a clear vision for risk management. Simple Tools and
Techniques for Enterprise Risk Management, Second Edition shows you the way.
Man and His Symbols - Carl G. Jung 1968-08-15
The landmark text about the inner workings of the unconscious mind—from the symbolism that unlocks the
meaning of our dreams to their effect on our waking lives and artistic impulses—featuring more than a
hundred images that break down Carl Jung’s revolutionary ideas “What emerges with great clarity from the
book is that Jung has done immense service both to psychology as a science and to our general
understanding of man in society.”—The Guardian “Our psyche is part of nature, and its enigma is limitless.”
Since our inception, humanity has looked to dreams for guidance. But what are they? How can we
understand them? And how can we use them to shape our lives? There is perhaps no one more equipped to
answer these questions than the legendary psychologist Carl G. Jung. It is in his life’s work that the
unconscious mind comes to be understood as an expansive, rich world just as vital and true a part of the
mind as the conscious, and it is in our dreams—those personal, integral expressions of our deepest
selves—that it communicates itself to us. A seminal text written explicitly for the general reader, Man and
His Symbolsis a guide to understanding the symbols in our dreams and using that knowledge to build fuller,
more receptive lives. Full of fascinating case studies and examples pulled from philosophy, history, myth,
fairy tales, and more, this groundbreaking work—profusely illustrated with hundreds of visual
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examples—offers invaluable insight into the symbols we dream that demand understanding, why we seek
meaning at all, and how these very symbols affect our lives. By illuminating the means to examine our
prejudices, interpret psychological meanings, break free of our influences, and recenter our individuality,
Man and His Symbols proves to be—decades after its conception—a revelatory, absorbing, and relevant
experience.
The Financial Crisis Inquiry Report, Authorized Edition - Financial Crisis Inquiry Commission 2011-01-27
Examines the causes of the financial crisis that began in 2008 and reveals the weaknesses found in financial
regulation, excessive borrowing, and breaches in accountability.
Introduction to Applied Linear Algebra - Stephen Boyd 2018-06-07
A groundbreaking introduction to vectors, matrices, and least squares for engineering applications, offering
a wealth of practical examples.
Strategy - Bob de Wit 2014-06-03
In this book, the fundamental differences of opinion within strategic management are not ignored or
smoothed over. The authors carefully guide the students through the many, often conflicting, perspectives
in the field of strategy, in order to help them become true stategic thinkers.
Industry 4.0 and Global Businesses - Enis Yakut 2022-01-21
Industry 4.0 and Global Businesses: A Multidisciplinary Investigation provides a multidisciplinary
perspective on the transformative effects of Industry 4.0 by aggregating original theoretical, conceptual,
and empirical research.
Global Marketing Management - Warren J. Keegan 2013-04-15
The leading MBA text in international marketing–with comprehensive cases. This leading book in
international marketing features comprehensive cases that cover consumer, industrial, low tech and high
tech, product and services marketing.
Global Marketing, Student Value Edition - Warren J. Keegan 2014-01-09
For undergraduate and graduate global marketing courses. The excitement, challenges, and controversies
of global marketing. Global Marketing reflects current issues and events while offering conceptual and
analytical tools that will help students apply the 4Ps to global marketing. MyMarketingLab for Global
Marketingis a total learning package. MyMarketingLab is an online homework, tutorial, and assessment
program that truly engages students in learning. It helps students better prepare for class, quizzes, and
exams--resulting in better performance in the course--and provides educators a dynamic set of tools for
gauging individual and class progress. This program will provide a better teaching and learning experience-for you and your students. Here's how: Improve Results with MyMarketingLab: MyMarketingtLab delivers
proven results in helping students succeed and provides engaging experiences that personalize learning.
Bring Global Marketing to Life with Real-World Examples: The cases in this text were written to encourage
student interest and learning, stimulate class discussion, and enhance the classroom experience for
students and instructors. Highlight Key Emerging Markets: Continued expanded coverage on the growing
impact of emerging nations. Note: You are purchasing a standalone product; MyMarketingLab does not
come packaged with this content. If you would like to purchase both the physical text and MyMarketingLab
search for ISBN-10: 0133472221/ISBN-13: 9780133472226. That package includes ISBN-10:
0133545008/ISBN-13: 9780133545005 and ISBN-10: 0133576353/ISBN-13: 9780133576351.
MyMarketingLab is not a self-paced technology and should only be purchased when required by an
instructor.
Managing Electronic Media - Joan Van Tassel 2012-09-10
This college-level media management textbook reflects the changes in the media industries that have
occurred in the past decade. Today's managers must address new issues that their predecessors never
faced, from the threats of professional piracy and casual copying of digital media products, to global
networks, on-demand consumption, and changing business models. The book explains the new new
vocabulary of media moguls, such as bandwidth, digital rights management, customer relations
management, distributed work groups, centralized broadcast operations, automated playlists, server-based
playout, repurposing, mobisodes, TV-to-DVD, and content management. The chapters logically unfold the
ways that managers are evolving their practices to make content, market it, and deliver it to consumers in a
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competitive, global digital marketplace. In addition to media companies, this book covers management
processes that extend to all content-producing organizations, because today's students are as likely to
produce high-quality video and Web video for ABC Computer Sales as they are for the ABC Entertainment
Television Network.
Teaching and Learning at a Distance - Michael Simonson 2019-07-01
Teaching and Learning at a Distance is written for introductory distance education courses for preservice
or in- service teachers, and for training programs that discuss teaching distant learners or managing
distance education systems. This text provides readers with the basic information needed to be
knowledgeable distance educators and leaders of distance education programs. The teacher or trainer who
uses this book will be able to distinguish between appropriate uses of distance education. In this text we
take the following themes: The first theme is the definition of distance education. Before we started writing
the first edition of Teaching and Learning at a Distance we carefully reviewed the literature to determine
the definition that would be at the foundation of our writing. This definition is based on the work of
Desmond Keegan, but is unique to this book. This definition of distance education has been adopted by the
Association for Educational Communications and Technology and by the Encyclopedia Britannica. The
second theme of the book was the importance of research to the development of the contents of the book.
The best practices presented in Teaching and Learning at a Distance are validated by scientific evidence.
Certainly there are “rules of thumb”, but we have always attempted to only include recommendations that
can be supported by research. The third theme of Teaching and Learning at a Distance is derived from
Richard Clark’s famous quote published in the Review of Educational Research that states that media are
mere vehicles that do not directly influence achievement. Clark’s controversial work is discussed in the
book, but is also fundamental to the book’s advocacy for distance education – in other words, we authors
did not make the claim that education delivered at a distance was inherently better than other ways people
learn. Distance delivered instruction is not a “magical” approach that makes learners achieve more. The
fourth theme of the book is equivalency theory. Here we presented the concept that instruction should be
provided to learners that is equivalent rather than identical to what might be delivered in a traditional
environment. Equivalency theory helps the instructional designer approach the development of instruction
for each learner without attempting to duplicate what happens in a face to face classroom. The final theme
for Teaching and Learning at a Distance is the idea that the book should be comprehensive – that it should
cover as much of the various ways instruction is made available to distant learners as is possible. It should
be a single source of information about the field.
International Business - Marios Katsioloudes 2007-03-15
Traditionally, international business (IB) texts survey the field from a USA perspective, going on to compare
the USA to the rest of the business world. This text addresses IB from a purely multinational perspective.
International Business is examined from the USA angle, going on to address IB issues from other countries’
perspectives, what we call the “Reverse Perspective.” The authors interview business executives and
politicians from a number of countries including the USA, Canada, Mexico, Brazil, Colombia, Argentina,
India, Hong Kong, Taiwan, China, Japan, South Korea, Germany, Italy, and Russia. These interviews are
incorporated at appropriate points in the text providing first-hand information and practical insight. Cases
include: Air Arabia, Gap, Diebold Inc, Matsushita, AMSUPP, NIKE, China Eastern Airlines, Luton &
Dunstable Hospital, Harley Davidson, Cassis de Dijon, Green investments in Belize, Chicago Food and
Beverage Company, Advanced Software Analytics
The Theory and Practice of Online Learning - Terry Anderson 2008
"Neither an academic tome nor a prescriptive 'how to' guide, The Theory and Practice of Online Learning is
an illuminating collection of essays by practitioners and scholars active in the complex field of distance
education. Distance education has evolved significantly in its 150 years of existence. For most of this time,
it was an individual pursuit defined by infrequent postal communication. But recently, three more
developmental generations have emerged, supported by television and radio, teleconferencing, and
computer conferencing. The early 21st century has produced a fifth generation, based on autonomous
agents and intelligent, database-assisted learning, that has been referred to as Web 2.0. The second edition
of "The Theory and Practice of Online Learning" features updates in each chapter, plus four new chapters
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on current distance education issues such as connectivism and social software innovations."--BOOK
JACKET.
Women of Color Health Data Book - 1998
Developing International Strategies - Rudolf Grünig 2016-09-09
This book focuses on the development of strategies for the successful internationalization of large and
medium-sized companies. Becoming international offers important opportunities for companies of all sizes,
but in an increasingly complex environment, the strategic planning involved is also a challenge. The book
addresses this, putting forward suggestions that allow large and medium-sized companies to profit from
internationalization. After a comprehensive introduction to internationalization and strategic planning, the
authors make clear recommendations, suggesting detailed processes for developing international
strategies. The book distinguishes between going global for new markets and internationalizing production
and sourcing. For both, the book proposes procedures for performing meaningful strategic analyses and for
developing successful international strategies. Lastly, it highlights the challenges faced by international
companies and discusses useful decision processes. The book offers valuable insights for company
executives, participants in Executive MBA programs, and master’s students.
Global Marketing - Warren J. Keegan 2005
WHAT MAKES THIS BOOK UNIQUE? Warren Keegan and Mark Green approached the fourth edition of
"Global Marketing" with this goal: To write a book that reflects current issues and events, features
conceptual and analytical tools that will help the reader apply the "4P"s to global marketing, and is
authoritative in content yet relaxed and assured in style and tone.
Fundamentals of Marketing - Marilyn A Stone 2007-01-24
Fundamentals of Marketing provides a sound appreciation of the fundamentals of the theory and practice of
marketing. Using case studies drawn from a cross section of sectors, in particular the banking, hospitality,
retail and public service sectors this textbook critically evaluates the effectiveness of different marketing
strategies and approaches. Exploring the principles of marketing this volume engages the reader, not only
in theory but also in practice, using a broad range of real-life case studies such as Coca Cola, Apple, FCUK,
Virgin, Amazon.com, Barnes and Noble, Dyno Rod and New Zealand wool. The text analyzes the marketing
mix: product development, pricing, promotion (and communications marketing) and place (channels of
distribution). It also emphasizes the role of Marketing Information Systems (MIS) using internal reporting,
marketing intelligence and marketing research including the contribution from marketing research
agencies and reviews the role of technology, e-commerce and the Internet in supporting successful
marketing. Featuring a support website that provides student and lecturer resources, Fundamentals of
Marketing conveys the main principles of marketing in a challenging yet accessible manner and provides
the reader with insights into the workings of marketing today. Visit the Companion website at
www.routledge.com/textbooks/9780415370974
Global Marketing - Svend Hollensen 2016-07-08
"All good marketing is local. Global companies know this and are going "glocal."There is also a trend
towards the Internet of Everything, which revolutionizes the whole marketing discipline.Svend
Hollensenhas captured all the latest trends very well with the new cases inhis seventh edition of Global
Marketing." Philip Kotler, S. C. Johnson & Son Distinguished Professor of International Marketing, Kellogg
School of Management, Northwestern University In this era of increased globalisation, if there s one
textbook that today s students and tomorrow s marketers need to read, it s Svend Hollensen s world
renowned text. For over fifteen years "Global Marketing" has been the definitive, truly international guide
to marketing. During that time, borders have become ever more transient and this book more central to the
work of marketers all around the world. Now into its seventh edition, "Global Marketing "continues to be
the most up-to-date and thorough text of its kind, with cutting-edge case studies and a focus on the impact
of new technologies and perspectives on international marketing. This seventh edition expands on a
number of new topics, including: shared economy solutions, social media, e-services and smartwatch app
marketing, as well as many more. It is ideal for undergraduate and postgraduate students studying
international marketing, and for any practitioners who want to take their global marketing strategies to the
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next level. "The world today truly is flat, and a sound global perspective is an absolute must for all students.
SvendHollensen'sGlobal Marketingprovides a thorough and comprehensive treatment that delivers on this
need." Michael R. Solomon, Professor of Marketing, Haub School of Business, Saint Joseph's University,
USA, and Professor of Consumer Behaviour, University of Manchester, UK The best textbook on global
marketing I have come across! The case studies, many of them available online, provide an excellent basis
for class discussion. Elisabeth Gotze, Vienna University of Economics and Business Excellent level of detail
in each chapter to support learning around strategic global marketing decisions. The video case studies are
a huge bonus and really help to bring the subject alive. Giovanna Battiston, Senior Lecturer in Marketing,
Sheffield Hallam University Key Features include: A clear part structure, organised around the five main
decisions that marketing people in companies face in connection to the global marketing process End of
part and end of chapter case studies helping students to understand how the theory relates to real world
application Video case studies (available at www.pearsoned.co.uk/hollensen), showing how practitioners
are using Global Marketing in their work About the author Svend Hollensen is Associate Professor of
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International Marketing at the University of Southern Denmark and has worked as a marketing consultant
for several international companies and organizations. As well as this book, he is the author of other
Pearson texts, including"Marketing Management"and "Essentials of Global Marketing." Student
resourcesspecifically written to complement this textbook are at www.pearsoned.co.uk/hollensen "
Global Marketing Management - Warren J. Keegan 2011
Munitions of the mind - Philip M. Taylor 2013-07-19
New edition of a classic work on the history of propaganda. Topical new chapters on the 1991 Gulf War,
September 11 and terrorism. An ideal textbook for all international courses covering media and
communication studies. Considers the history of propaganda and how it has become increasingly pervasive
due to access to ever-complex and versatile media. Written in an accessible style and format, this book has
proven its appeal to the general reader as the public becomes more and more cynical of the manipulations
of the political sphere.
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