International Cases In Tourism Management
Getting the books international cases in tourism management now is not type of challenging
means. You could not unaccompanied going when books gathering or library or borrowing from your
associates to way in them. This is an unquestionably easy means to specifically acquire guide by online. This online proclamation international cases in tourism management can be one of the options
to accompany you in the manner of having supplementary time.
It will not waste your time. undertake me, the e-book will no question express you additional concern
to read. Just invest tiny grow old to open this on-line notice international cases in tourism
management as without difficulty as review them wherever you are now.

Sustainable Tourism Management - John
Swarbrooke 1999
Sustainable tourism is attracting enormous
attention today throughout the world. This book
provides an up-to-date, comprehensive coverage
of the practice and management of the subject.
It offers a range of definitions of sustainable
international-cases-in-tourism-management

tourism from different sectors of tourism and
different parts of the world. Key issues and
current debates are also discussed and a range
of examples of sustainable tourism management
practice are given. The book is designed to be
interactive, with group and individual exercises
and discussion points to further understanding
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of the subject
The Routledge Handbook of Tourism
Experience Management and Marketing Saurabh Kumar Dixit 2020-05-18
The Routledge Handbook of Tourism Experience
Management and Marketing offers a
comprehensive and thorough inquiry into both
customary and emergent issues of tourism
experience and co-creation. Drawing together
contributions from 83 authors from 28 countries
with varied backgrounds and interdisciplinary
interests, the handbook highlights multiple
representations and interpretations of the
theme. It also integrates a selection of
illustrative global case studies to effectively
present its chapter contents. Tourism experience
drives the contemporary tourist’s behavior as
they travel in pursuit of experiencing unique and
unusual destinations and activities. Creating a
memorable and enduring experience is therefore
a prerequisite for the all tourism business
organizations irrespective of the nature of their
international-cases-in-tourism-management

products or services. This handbook focuses on
conceptualizing, designing, staging, managing
and marketing paradigms of tourism experiences
from both supply and demand perspectives. It
sheds substantial light on the contemporary
theories, practices and future developments in
the arena of experiential tourism management
and marketing. Encompassing the latest thinking
and research themes, this will be an essential
reference for upper-level students, researchers,
academics and industry practitioners of
hospitality as well as those of tourism,
gastronomy, management, marketing, consumer
behavior, cultural studies, development studies
and international business, encouraging
dialogue across disciplinary boundaries.
International Cultural Tourism - David Leslie
2016-02
International Cultural Tourism: management,
implications and casesprovides a comprehensive
exploration of the management, operations and
marketing of cultural tourism attractions and
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resources in a global context. Topics explored
include: * For the first time, an evaluation of the
use and transformational impact of global media
and new ICT in the management and marketing
of cultural tourism attractions and resources. *
The changing nature of the global cultural
tourism marketplace (including demand, supply,
product development and political changes). *
Consumer behaviour, profiles and motivations of
cultural tourists. * Environmental performance,
management and wider issues of social and
cultural sustainability. Written by a team of
contributors from Australia, Hong Kong, UK, US,
Canada, Mexico, Portugal, South Africa and
Finland, this text provides a thoroughly global
insight into the issues and techniques involved in
the successful management and marketing of
cultural attractions. * An overview of the way in
which cultural tourism resources and attractions
are managed and marketed in a global context. *
Analysis of the demand, profiles and motivation
of tourists * An investigation of the
international-cases-in-tourism-management

transformational and dynamic impacts of new
technologies on cultural resources and products
* International contributor team provide case
studies from first-hand experience and research
Successful Case Studies in the Canary Islands'
Tourism Industry - Rosa M. Batista Canino
2017-08-21
This book offers an interesting overview of good
practices in the tourism industry. Its main
strength is that its focus is not solely limited to
hotels; rather, it provides several snapshots of
the way economic activities of various different
natures have been properly managed in order to
make the Canary Islands a successful symbol of
integrated tourist supply for a range of
customers. Each case study provided here offers
particular insights into the way local resources,
including physical, environmental, human, and
entrepreneurial factors, have been exploited in
order to boost tourism. The book can be also
serve as a reference tool for those who are
thinking about improving their business or
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starting a new one.
International Case Studies in the
Management of Disasters - Babu George
2020-11-30
Showcasing internationally sourced case studies
on disaster management, International Case
Studies in the Management of Disasters presents
a diverse range of case studies on how disasters,
both natural and manmade, are being managed
globally.
Strategic Management in Tourism, 3rd Edition.
CABI Tourism Texts - Luiz Moutinho 2018-02-26
This comprehensive textbook has, at its core, the
importance of linking strategic thinking with
action in the management of tourism. It provides
an analytical evaluation of the most important
global trends, as well as an analysis of the
impact of crucial environmental issues and their
implications. Now in its third edition, and
reviewing the major factors affecting
international tourism management, this wellestablished student resource provides an
international-cases-in-tourism-management

essential overview of strategic management for
students and professionals in the tourism sector.
Marketing Communications in Tourism and
Hospitality - Scott McCabe 2010-08-31
The rapidly changing context of the modern
tourism and hospitality industry, responding to
the needs of increasingly demanding consumers,
coupled with the fragmenting nature of the
marketing and media environment has led to an
increased emphasis on communications
strategies. How can marketing communication
strategies meet the changing and challenging
demands of modern consumers, and maintain a
company’s competitive edge? Marketing
Communications in Tourism and Hospitality:
concepts, strategies and cases discusses this
vital discipline specifically for the tourism and
hospitality industry. Using contemporary case
studies such as South African Tourism,
Travelocity and Virgin Trains, it explains and
critiques the practice and theory in relation to
this industry. Combining a critical theoretical
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overview with a practical guide to techniques
and skills, it illustrates the role that
communications play in the delivery and
representation of hospitality and tourism
services, whilst developing practical skills
needed to understand, interpret and implement
communications strategies within a management
context. This systematic and cohesive text is
essential reading for hospitality management
students, and an invaluable resource for
marketing practitioners in this growing area.
International Hospitality Management - Alan
Clarke 2009-11-04
International Hospitality Management: issues
and applications brings together the latest
developments in global hospitality operations
with the contemporary management principles.
It provides a truly international perspective on
the hospitality and tourism industries and
provides a fresh insight into hospitality and
tourism management. The text develops a
critical view of the management theory and the
international-cases-in-tourism-management

traditional theories, looking at how appropriate
they are in hospitality and tourism and in a
multicultural context. The awareness of cultural
environments and the specifications imposed by
those cultures will underpin the whole text.
International Hospitality Management is
designed to instil a greater awareness of the
international factors influencing the strategies
and performances of hospitality organisation.
The approach focuses on a critical analysis of
the relevance and application of general
management theory and practice to the
hospitality industry. Consisting of three 3 parts
divided into 14 chapters, each of which deals
with a major topic of international management,
the book has been thoroughly developed with
consistent learning features throughout,
including: Specified learning outcomes for each
chapter International case studies including
major world events such as the September 11
Terrorist Attacks, the Argentine Financial Crisis,
The SARS virus, The Institution of Euro, the
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accession of China to the World Trade
Organization., and the expansion of European
Union, as well as international corporations such
as Marriott, Hilton, Intercontinental, McDonalds,
Starbucks etc. It introduces the global market
situation, including Americas, Europe, Asia
Pacific, and Middle East. Study questions and
discussion questions to consolidate learning and
understanding. Links to relevant websites at the
end of each chapter On-line resources and a test
bank is available for lecturers and students
Wine Tourism Destination Management and
Marketing - Marianna Sigala 2019-06-25
The book provides a holistic approach to wine
destination management and marketing by
bringing together wine tourism research with
research in wine and destination management.
Chapters are contributed by numerous
international authors offering an international
and multidisciplinary perspective. The book
combines fresh research approaches with
international industry examples and case studies
international-cases-in-tourism-management

in the following key topics: understanding
demand of wine destinations; New approaches
and practices of wine destination marketing;
innovation and design of wine destination
experiences and wine routes; planning and
development of wine destinations. The book
analyses wine destination management and
marketing issues from the perspectives of the
various stakeholders of wine destinations (e.g.
tourists, cellar doors, wine tourism firms,
destination managers, wine associations and
networks). The book is equally valuable to
researchers and industry professionals alike.
International Tourism and Hospitality in the
Digital Age - Kumar, Suresh 2015-04-30
Tourism is one of the most rapidly evolving
industries of the twenty-first century. The
economy of many countries all over the world
depends on their ability to attract visitors and
maintain a distinct edge in a highly competitive
market. International Tourism and Hospitality in
the Digital Age brings together the best
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practices for growth, development, and strategic
management within the tourism and hospitality
industries. Highlighting comparative research
that explores the cross-cultural contexts and
societal implications of tourism, this book is an
essential resource for professionals, researchers,
academics, and students interested in a
contemporary approach to promoting,
managing, and maximizing profitability of leisure
and recreation services.
International Cultural Tourism - 2005
Adventure Tourism Management - Ralf Buckley
2011-01-03
The academic study of adventure tourism is
rapidly increasing in popularity, with research
beginning to focus on it heavily. This book is a
cohesive and comprehensive look at this multimillion dollar industry sector from a variety of
perspectives relevant to the teaching of tourism.
Ideal for the undergraduate student taking
adventure tourism as a single subject degree, or
international-cases-in-tourism-management

as part of their tourism management studies,
this book documents, analyses and offers insight
into the latest research in the area. Includes
analysis of products, trends, climate change, risk
management and environmental management
and many others. The Subsectors section within
the book offers an overview of the twenty or
more definable sectors within the adventure
tourism industry considering their origins and
history, latest trends and demographic groups.
The author then goes on to look in more detail
at: Wildlife Tourism, Marine Tourism,
Helitourism, and Boardsports. Each chapter will
include seven pedagogical elements: *
introduction - what the chapter does and doesn't
cover * plain-language review of the chapter
topic with minimal referencing - essentially like
lecture notes * concluding paragraph to the
review section explaining how it leads to the
next chapter(s) * review of recent research,
condensed into tables where possible * revision
notes - a few pages of bullet points summarising
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the review and research * a sample set of
assignment questions, three to six per chapter in
some cases * readings on relevant topics,
condensed from previous publications.
International Cases in Sustainable Travel &
Tourism - Pierre Benckendorff 2013
Case studies are an indispensable learning tool,
not only in the classroom but also in academic
research, consultancy and practical business
management contexts. Case studies present real
situations, allowing a balance of theory and
practice. They have the power to transform the
learning the abstract and uninspiring to one that
is targeted and vibrant.International Cases in
Sustainable Travel & Tourism provides an
international range of outstanding new cases
focused on sustainable tourism management and
development, including award winners and
finalists from the WTTC Tourism for Tourism
Awards they are written by local scholars who
are experts in sustainable tourism. They all have
a range of features ensuring their quality and
international-cases-in-tourism-management

applicability:* Based on a joint initiative of the
World Travel and Tourism Council (WTTC) and
the BEST Education Network (BEST EN),
organisations that are at the the forefront of
both sustainable tourism practice and teaching;*
Each case is rigorously and carefully structured
for maximum teaching and learning impact- this
includes a clear synopsis, appropriate
theoretical frameworks, and a clear summary
and future outlook;* Every case is fully
supported by features to increase deep
understanding of the principles and practice it
contains- clear learning outcomes, full
references and directed reading and challenging
study questions;* In addition to each case the
authors provide educators and trainers with
detailed background teaching notes, indicative
answers, a recommended teaching approach and
teaching slides in PowerPoint;* All the cases are
also available online for individual purchase at
www.goodfellowpublishers.com and for library
and site purchase through all major online
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suppliersThe book, and the individual cases will
be an essential teaching and learning resource
for both undergraduate and graduate students in
Tourism. It will also be of interest to academic
researchers and planners, managers and
developers of tourist destinations. It will be ideal
for the increasing number of sustainability
subjects in tourism degrees worldwide.
Contemporary Hospitality and Tourism
Management Issues in China and India Stephen Ball 2009-11-04
This book represents a comprehensive,
authoritative and up-to-date analysis of key
sectors in the hospitality and tourism industries
in China and India, and will address the market's
growing need for information on Tourism in
China and India. The text will be written in an
accessible style drawing on the authors’ wealth
of theoretical, educational and industry
experience. The text will contain inputs from
academic colleagues and commercial contacts
from the identified region. Case studies will give
international-cases-in-tourism-management

real life experiences of hospitality and tourism
companies and organisations operating in this
region and will include interactive exercises and
discussion points.
The Management of Tourism - Lesley Pender
2005
This text provides detailed coverage of the
breadth of issues involved in the management of
tourism businesses. It explains and supports
fundamental business management aspects
whilst examining specific techniques required
for the successful management of a variety of
tourism businesses.
International Cultural Tourism - David Leslie
2006-08-11
International Cultural Tourism: management,
implications and cases provides a comprehensive
exploration of the management, operations and
marketing of cultural tourism attractions and
resources in a global context. Topics explored
include: * For the first time, an evaluation of the
use and transformational impact of global media
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and new ICT in the management and marketing
of cultural tourism attractions and resources. *
The changing nature of the global cultural
tourism marketplace (including demand, supply,
product development and political changes). *
Consumer behaviour, profiles and motivations of
cultural tourists. * Environmental performance,
management and wider issues of social and
cultural sustainability. Written by a team of
contributors from Australia, Hong Kong, UK, US,
Canada, Mexico, Portugal, South Africa and
Finland, this text provides a thoroughly global
insight into the issues and techniques involved in
the successful management and marketing of
cultural attractions. * An overview of the way in
which cultural tourism resources and attractions
are managed and marketed in a global context. *
Analysis of the demand, profiles and motivation
of tourists * An investigation of the
transformational and dynamic impacts of new
technologies on cultural resources and products
* International contributor team provide case
international-cases-in-tourism-management

studies from first-hand experience and research
International Cases in Tourism Management Susan Horner 2004-02-18
International Cases in Tourism Management
includes: * Profiles of individual companies *
Case studies on destination management and
marketing * Material on different management
functions in tourism, such as marketing and
human resource management * Case studies of
particular types of tourism, such as ecotourism
and cultural tourism The case studies are
supplemented by exercises and questions, which
ensure that for students and tutors alike the
book is the ideal accompaniment to all tourism
courses.
International Cases in Sustainable Travel &
Tourism - Pierre Benckendorff 2013-05-31
An international range of outstanding new cases
focused on sustainable tourism management and
development, including award winners and
finalists from the WTTC Tourism for Tourism
Awards they are written by local scholars who
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are experts in sustainable tourism.
Tourism and Social Marketing - C. Michael Hall
2014-02-24
Social Marketing is the utilisation of marketing
principles and methods to encourage individual
and organisational behaviour change for the
public good. Traditionally the domain of
government it is increasingly also utilised by
non-government and non-profit organisations
and other institutions of civil society as a nonregulatory means to achieve policy and public
good goals. At a time when concerns over
tourism's contribution to undesirable
environmental, economic and social change is
greater than ever, social marketing strategies
are important for encouraging more appropriate
and desirable behaviours by tourists and the
tourism industry. Tourism and Social Marketing
is the first book to comprehensively detail the
relevance of social marketing principles and
practice to tourism, destination management
and marketing. By considering this relationship
international-cases-in-tourism-management

and application of social marketing approaches
to key issues facing contemporary tourism
development, such as the environment, this book
provides significant insights into how the
behaviours of visitors and businesses may be
changed so as to develop more sustainable forms
of tourism and improve the quality of life of
destination communities. It further provides a
powerful impetus to the development of tourism
related forms of sustainable consumption and
the promotion of ethical tourism and marketing.
This innovative book is comprehensive in scope
by considering a variety of relevant fields
relevant to tourism and social marketing
practice including, health, non - profit
organisations, governance, the politics of
marketing and consumption, consumer advocacy
and environmental and sustainable marketing. It
integrates selected international cases studies to
help tourism students engage with the broader
debates in social marketing, governance and the
politics of behaviour change and shows the
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relationship of theory to practice. Written by a
leading authority in the field, topical and
integrative, this book will be valuable reading
for students, scholars and researchers in
tourism.
Advances in Social Media for Travel,
Tourism and Hospitality - Marianna Sigala
2017-07-20
This book brings together cutting edge research
and applications of social media and related
technologies, their uses by consumers and
businesses in travel, tourism and hospitality. The
first section addresses topical issues related to
how social media influence the operations and
strategies of tourism firms and help them
enhance tourism experiences: open innovation,
crowdsourcing, service-dominant logic, value cocreation, value co-destruction and augmented
reality. The second section of the book looks at
new applications of social media for marketing
purposes in a variety of tourism-related sectors,
addressing crowd-sourced campaigns, customer
international-cases-in-tourism-management

engagement and influencer marketing. The third
section uses case studies and new
methodologies to analyze travel review posting
and consumption behaviors as well as the impact
of social media on traveller perceptions and
attitudes, with a focus on collaborative
consumption and sharing economy
accommodation. Finally, the fourth section
focuses on hot topics and issues related to the
analysis, interpretation and use of online
information and user-generated content for
deriving business intelligence and enhancing
business decision-making. Written by an
international body of well-known researchers,
this book uses fresh theoretical lenses,
perspectives and methodological approaches to
look at the practical implications of social media
for tourism suppliers, destinations, tourism
policy makers and researchers alike. For these
reasons, it will be a valuable resource for
students, managers and academics with an
interest in information and communication
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technologies, marketing for tourism and
hospitality, and travel and transportation
management.
Cross-Cultural Aspects of Tourism and
Hospitality - Erdogan Koc 2020-09-04
Cross-Cultural Aspects of Tourism and
Hospitality is the first textbook to offer students,
lecturers, researchers and practitioners a
comprehensive guide to the influence of culture
on service providers as well as on customers,
affecting both the supply and the demand sides
of the industry – organisational behaviour, and
human resource management, and marketing
and consumer behaviour. Given the need for
delivering superior customer value,
understanding different cultures from both
demand and supply sides of tourism and
hospitality and the impact of culture on these
international industries is an essential part of all
students’ and practitioners’ learning and
development. This book takes a research-based
approach critically reviewing seminal cultural
international-cases-in-tourism-management

theories and evaluating how these influence
employee and customer behaviour in service
encounters, marketing, and management
processes and activities. Individual chapters
cover a diverse range of cultural aspects
including intercultural competence and
intercultural sensitivity, uncertainty and risk
avoidance, context in communication, power
distance, indulgence and restraint, time
orientation, gender, assertiveness, individualism
and collectivism, performance orientation, and
humane orientation. This book integrates
international case studies throughout to show
the application of theory, includes self-test
questions, activities, further reading, and a set
of PowerPoint slides to accompany each chapter.
This will be essential reading for all students,
lecturers, researchers and practitioners and
future managers in the fields of Tourism and
Hospitality.
International Case Studies on Tourism
Destination Management and COVID-19 13/24

Downloaded from clcnetwork.org on by
guest

Simon Hudson 2022-08-18
International Cases on Tourism Destination
Management and COVID-19 provides students,
lecturers and practitioners with an essential
real-life resource on how different tourism
destinations around the world have been
impacted by, and responded to, the COVID-19
pandemic. These 34 in-depth case studies from
the Americas, the APAC region, Europe, and the
Middle East allow a global perspective, and acts
as a toolkit than can be used to design a better
future for tourism destinations that embraces
sustainability and collaboration. For each case
study, secondary sources such as media articles,
industry and government reports, campaign
materials, websites and social media channels
have been closely analysed. In addition,
interviews have been conducted with destination
marketers, government officials, tour operators,
professional guides, and hotel managers to
provide a holistic view for each destination. Each
case study is structured around COVID-19
international-cases-in-tourism-management

impacts, responses and outcomes, and includes
further reading, video links, and discussion
questions to challenge students further in their
self-study and to encourage in-class discussions.
This is an essential resource for tourism
students and lecturers across the curriculum,
and a fascinating read for anyone in the business
of tourism.
Global Trends, Practices, and Challenges in
Contemporary Tourism and Hospitality
Management - Batabyal, Debasish 2019-04-05
As one of the largest service industries serving
millions of international and domestic
individuals yearly, it is important to understand
the current trends, practices, and challenges
surrounding tourism. Emphasized by the effects
on people, management processes, and
technological advancements, this economic and
socio-cultural phenomenon’s importance is
increasing worldwide. Global Trends, Practices,
and Challenges in Contemporary Tourism and
Hospitality Management discusses and analyzes
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the impacts of new trends in the tourism
industry, including sub-sectors of tourism, and
revisits existing trends, identifies new types and
forms of tourism, and discusses the influence
and use of technology. Featuring research on
topics such as guest retention, predictive
analysis, and ecotourism practices, the material
collected is ideally designed for managers, travel
agents, industry professionals, practitioners,
consultants, and researchers.
Tourism Impacts, Planning and
Management - Peter Mason 2012-08-06
Tourism Impacts, Planning and Management is a
unique text, which links these three key areas of
tourism: impacts, planning and management.
Tourism impacts are multi-faceted and therefore
are difficult to plan for and manage. This book
looks at all the key players involved - be they
tourists, host communities or industry members
- and considers a number of approaches and
techniques for managing tourism successfully.
Divided into four parts, this text discusses: * The
international-cases-in-tourism-management

growth, development and impacts of tourism *
Tourism planning and management: concepts,
issues and key players * Tools and techniques in
tourism planning and management: education,
regulation and information technology * The
future of tourism planning and management:
issues of sustainability and the future Up-todate, international case studies are used, for
example the impacts of 9/11 and terrorism in
Bali, to illustrate and provide a real-life context
for the theories discussed. Exercises are also
included to consolidate learning.
Case Based Research in Tourism, Travel,
Hospitality and Events - Marianna Sigala 2022
This book consolidates international,
contemporary and topical case study based
research in tourism, travel, hospitality and
events. Case studies can make learning more
attractive and interesting as well as enable
students to understand the theory better and
develop their analytical and problem-solving
skills. Using industry as an open living lab, case
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study based research infuses scholars into realworld industry challenges and inspires them to
theorise and advance our knowledge frontiers.
The book includes international case studies that
can help tourism scholars build and advance
(new) theories and enrich their educational
practices. Case studies are accompanied with a
teaching note guiding scholars to integrate case
studies into instruction. Dr Kirsten Holmes,
Chair, Council for Australasian Tourism and
Hospitality Education (CAUTHE) There is a vital
need for contemporary and well-structured case
studies for use in tourism teaching. By including
case studies from Australasia and key
destination regions in Asia, Europe, and the
Caribbean, the book is helpful for tertiary
teachers globally. Professor Xander Lub,
President, EuroCHRIE The book inspires
educators and students. The cases provide
context to students learning and demonstrate
the richness and variation of the industry. The
book also clearly demonstrates how research
international-cases-in-tourism-management

can inform our teaching. Professor Brian King,
Chair, THE-ICE Assessment Panel The book
includes cases under five themes: experiences,
operations, technologies, strategy and
marketing, and destinations. The book provides
subject lecturers with a structure to guide
students of applying theory into practice. Dr
Paul Whitelaw, Academic Director, Southern
Cross University This book marks a significant
contribution to hospitality, tourism and events
pedagogy at undergraduate and postgraduate
level. At a time when the industry is demanding
that our graduates have a strong grasp of "real
world issues", the case study approach provides
an accessible, meaningful and relatable means
by which students can engage in real world
issues.
International Cases in Tourism Management Susan Horner 2004
Over 30 cases from the tourism industry
examined in depth - an essential resource for
tutors and students.
16/24

Downloaded from clcnetwork.org on by
guest

International Hospitality Management - Alan
Clarke 2007
International Hospitality Management: issues
and applications brings together the latest
developments in global hospitality operations
with the contemporary management principles.
It provides a truly international perspective on
the hospitality and tourism industries and
provides a fresh insight into hospitality and
tourism management. The text develops a
critical view of the management theory and the
traditional theories, looking at how appropriate
they are in hospitality and tourism and in a
multicultural context. The awareness of cultural
environments and the specifications imposed by
those cultures will underpin the whole text.
International Hospitality Management is
designed to instil a greater awareness of the
international factors influencing the strategies
and performances of hospitality organisation.
The approach focuses on a critical analysis of
the relevance and application of general
international-cases-in-tourism-management

management theory and practice to the
hospitality industry. Consisting of three 3 parts
divided into 14 chapters, each of which deals
with a major topic of international management,
the book has been thoroughly developed with
consistent learning features throughout,
including: Specified learning outcomes for each
chapter International case studies including
major world events such as the September 11
Terrorist Attacks, the Argentine Financial Crisis,
The SARS virus, The Institution of Euro, the
accession of China to the World Trade
Organization., and the expansion of European
Union, as well as international corporations such
as Marriott, Hilton, Intercontinental, McDonalds,
Starbucks etc. It introduces the global market
situation, including Americas, Europe, Asia
Pacific, and Middle East. Study questions and
discussion questions to consolidate learning and
understanding. Links to relevant websites at the
end of each chapter On-line resources and a test
bank is available for lecturers and students *
17/24
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Designed to instil a greater awareness of the
international factors influencing hospitality
industry * Provides a cultural context
throughout, including cultural recognition and
respect, and developing practices for working on
an international level * International case
studies including those on Marriott, Hilton,
Intercontinental, McDonalds and Starbucks
explore management principles in practice
Marketing Tourism and Hospitality - Richard
George 2021-05-08
This textbook explores the fundamental
principles of marketing applied to tourism and
hospitality businesses, placing special emphasis
on SMEs in the international tourism industry. It
includes examples from a wide range of
destinations, from emerging markets to highincome countries. Taking a comprehensive
approach, the book covers the whole spectrum
of tourism and hospitality marketing including
destination marketing, marketing research,
consumer behaviour, and digital and social
international-cases-in-tourism-management

media marketing. Practical in focus, it gives
students the tools, techniques, and underlying
theory required to design and implement
successful tourism marketing plans. Chapters
contain in-depth case studies, including
companies like Marine Dynamics Shark Tours
(South Africa), Reality Tours & Travel (Mumbai,
India), and Makeover Tours (Turkey). Thematic
case studies include ‘Halal Tourism in Southeast
Asia’, and ‘Marketing and Branding Rwanda’.
These illustrate key concepts and theory, with
definitions, key summaries, and discussion
questions providing further insights. This
textbook is ideal for undergraduate and
postgraduate students looking for a
comprehensive text with a practical orientation.
Managing Tourism and Hospitality Services
- B. Prideaux 2006-09-14
The aim of this book is to enhance theoretical
and practical understanding of quality
management in tourism and hospitality. It
provides a benchmark of current knowledge, and
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examines the range of research methods being
applied to further develop tourism and
hospitality service management research. It is
hoped that this book will stimulate new research
questions by highlighting tensions and
challenges in the area.
Industrial and Managerial Solutions for
Tourism Enterprises - Akbaba, Atilla
2020-02-07
The tourism and hospitality industries are seeing
continued success, which is why so many new
businesses are trying to find a foothold in the
field. However, the functions and responsibilities
of management differ heavily between
organizations within the tourism industry, such
as the differences faced by big chain hotels,
family owned hotels, and individually owned
hotels. Understanding the methods of managing
such companies is vital to ensuring their
success. Industrial and Managerial Solutions for
Tourism Enterprises is a pivotal reference
source that focuses on the latest developments
international-cases-in-tourism-management

on management in the tourism and hospitality
industries. Highlighting a range of topics
including core competency, customer
relationship management, and departmental
relationships, this book is ideally designed for
managers, restaurateurs, tour developers,
destination management professionals, travel
agencies, tourism media journalists, hotel
managers, management consulting companies,
human resources professionals, performance
evaluators, researchers, academicians, and
students.
International Case Studies in Tourism
Marketing - Gürhan Aktaş 2022
This international case study book provides 27
expertly curated case studies on the topic of
tourism marketing, each with detailed
implementation instructions for the instructor in
order to maximise student participation and
learning. The dynamic characteristic of the
industry under the influence of micro and macro
environment factors requires future
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professionals to be equipped with appropriate
skills and competencies to deal with such factors
in real-life practices. Curated and developed by
industry experts and practitioners, these case
studies embody real-world scenarios with the
aim of best preparing students for their future
careers. This compelling set of case studies
follows a logical and uniform structure and
covers topics such as marketing mix, crisis
management, digital marketing, quality
development, product development and
sustainability. With reflective questions
throughout to aid both in-class discussion and
self-study, this book is an ideal study resource
for use in higher and vocational education, and
its unique, teaching-led approach positions it as
a vital study tool for instructors and students
alike.
Handbook of Research on Global Hospitality and
Tourism Management - Camillo, Angelo A.
2015-08-17
The tourism industry is a multi-billion dollar
international-cases-in-tourism-management

enterprise, with more people from all cultures
and nationalities choosing to spend their leisure
time traveling and visiting new locations. To
exploit this burgeoning market, tourism agencies
must carefully consider the desires and goals of
travelers from around the world. The Handbook
of Research on Global Hospitality and Tourism
Management contributes to the body of
knowledge on travel and tourism by presenting a
global view of the hospitality industry, including
theoretical research into industry trends as well
as case studies from around the world. This
handbook provides travel agents, owneroperators, and students and researchers in the
hospitality industry with the latest research,
findings, and developments in the field. Within
this handbook of cutting-edge research, readers
will find chapters and cases on topics such as
travel and tourism in a global economy; local,
glocal, and international hospitality; challenges
in environmental management; cultural cuisine;
and destination management, among others.
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The Family Business in Tourism and Hospitality Donald Getz 2004-04-16
The family business is a global phenomenon, and
is particularly prominent in tourism and
hospitality. In many cases, the family business
was developed for the purpose of facilitating
personal and family goals. For example, in rural
areas, farmers can use tourism as a way to
generate additional income, thereby remaining
in the area and retaining family property.
Running a bed and breakfast establishment is a
way to mix family and work. Lifestyle, locational
and autonomy motives are the norm, but profit
and growth-oriented entrepreneurs are also
found within family businesses.This book is the
first academic treatment of family business
issues within the tourism and hospitality
industry. It provides comprehensive assessment
of ownership, management and family-related
concerns across the entire business and family
life cycle. Many new international case studies
of real family businesses are used to illustrate
international-cases-in-tourism-management

key points. The book will be of significant
interest to researchers and students in tourism
and hospitality, small business and
entrepreneurship studies, as well as to owners
and potential investors in family businesses.
Research Methods in Tourism, Hospitality and
Events Management - Paul Brunt 2017-09-27
A step-by-step approach to guide students
through the whole research process, from initial
ideas, through to writing up and presenting the
findings.
Contemporary Cases in Tourism - Brian
Garrod 2011-10-01
Contemporary Cases in Tourism: Volume 1
presents 11 international case studies, collected
under the headings of marketing tourism,
sustainable tourism and niche tourism.
Social Media in Travel, Tourism and Hospitality Evangelos Christou 2016-04-01
Social media is fundamentally changing the way
travellers and tourists search, find, read and
trust, as well as collaboratively produce
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information about tourism suppliers and tourism
destinations. Presenting cutting-edge theory,
research and case studies investigating Web 2.0
applications and tools that transform the role
and behaviour of the new generation of
travellers, this book also examines the ways in
which tourism organisations reengineer and
implement their business models and operations,
such as new service development, marketing,
networking and knowledge management.
Written by an international group of researchers
widely known for their expertise in the field of
the Internet and tourism, chapters include
applications and case studies in various travel,
tourism and leisure sectors.
Tourism Management - Clare Inkson
2022-09-14
This introductory text provides readers with a
robust understanding of tourism and its
industries, including how destinations are
developed, marketed and managed, and how
tourism impacts communities, environments and
international-cases-in-tourism-management

economies. The authors discuss the critical
issues affecting 21st century tourism, such as
sustainability, the climate crisis, globalisation,
community, technology, the environment and the
sharing economy. The text has been fully
updated in light of the Covid-19 pandemic and
its notable, and in some cases lasting, impacts
on the tourism industry. The text features new
mini-case studies (snapshots) and international
case studies from countries around the globe
including USA, Saudi Arabia, India, China, New
Zealand, Australia, Namibia and the UK. It
discusses the latest trends in transport,
hospitality, attractions and the travel trade and
includes examples from major tourism
companies including Trip.com, TUI and Airbnb.
The book is suitable for students who are
starting their tourism studies as part of their
college or university education. Clare Inkson is a
Senior Lecturer in Tourism and Course Leader
of BA Tourism with Business at the University of
Westminster, London. Lynn Minnaert is the
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Academic Director and Clinical Associate
Professor at New York University’s Jonathan M.
Tisch Center for Hospitality and Tourism.
Tourism - Dillip Kumar Das 2019-11-14
This textbook provides a thorough
understanding of the conceptual framework of
tourism. It offers a comprehensive overview of
the key concepts and terms used in the tourism
industry, various agencies involved, tourismrelated laws, demand and supply dimensions and
the economic, socio-cultural and environmental
effects of tourism activities. Tourism: Concepts,
Issues and Impacts provides insight into various
international and national organizations working
in the tourism sector, their functions and roles in
managing tourism and its related aspects. By
using rich pedagogical features, examples and
cases from across the world, this book will prove
to be a staple read for all students of hospitality
and tourism management. Key Feature: •
Student-friendly, interactive and relatable
content • Covers the entire gamut of basic
international-cases-in-tourism-management

tourism concepts to help beginners build a
strong groundwork of the fundamentals • Text
aided by tables, figures, photographs and boxed
examples • Chapter-end review exercises and
project ideas to help students in gaining
practical knowledge
Tourism Destination Management in a PostPandemic Context - Vanessa GB Gowreesunkar
2021-06-11
Drawing from lessons of the COVID-19
pandemic, Tourism Destination Management in
a Post-Pandemic Context presents cases and
competencies to advance theoretical and
empirical knowledge in the management of
destinations post-pandemic.
The Routledge Companion to International
Hospitality Management - Marco A. Gardini
2020-11-09
The hospitality sector is facing increasing
competition and complexity over recent decades
in its development towards a global industry.
The strategic response to this is still that
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hospitality companies try to grow outside their
traditional territories and domestic markets,
while the expansion patterns and M&A activities
of international hotel and restaurant chains
reflect this phenomenon. Yet, interestingly, the
strategies, concepts, and methods of
internationalization as well as the managerial
and organizational challenges and impacts of
globalizing the hospitality business are underresearched in this industry. While the
mainstream research on international
management offers an abundance of information
and knowledge on topics, players, trends,
concepts, frameworks, or methodologies, its
ability to produce viable insights for the
hospitality industry is limited, as the mainstream
research is taking place outside of the service
sector. Specific research directions and related
cases like the international dimensions of
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strategy, organization, marketing, sales, staffing,
control, culture, and others to the hospitality
industry are rarely identifiable so far. The core
rationale of this book is therefore to present
newest insights from research and industry in
the field of international hospitality, drawing
together recent scientific knowledge and stateof-the-art expertise to suggest directions for
future work. It is designed to raise awareness on
the international factors influencing the strategy
and performance of hospitality organizations,
while analyzing and discussing the present and
future challenges for hospitality firms going or
being international. This book will provide a
comprehensive overview and deeper
understanding of trends and issues to
researchers, practitioners, and students by
showing how to master current and future
challenges when entering and competing in the
global hospitality industry.
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