The Sociology Of Consumption An Introduction
If you ally compulsion such a referred the sociology of consumption an introduction book that will find the money for you worth, acquire the no
question best seller from us currently from several preferred authors. If you want to funny books, lots of novels, tale, jokes, and more fictions
collections are also launched, from best seller to one of the most current released.
You may not be perplexed to enjoy all books collections the sociology of consumption an introduction that we will categorically offer. It is not on the
costs. Its roughly what you craving currently. This the sociology of consumption an introduction, as one of the most working sellers here will no
question be along with the best options to review.

Routledge Handbook on Consumption - Margit Keller 2017-02-10
Consumption research is burgeoning across a wide range of disciplines.
The Routledge Handbook on Consumption gathers experts from around
the world to provide a nuanced overview of the latest scholarship in this
expanding field. At once ambitious and timely, the volume provides an
ideal map for those looking to position their work, find new analytic
insights and identify research gaps. With an intuitive thematic structure
and resolutely international outlook, it engages with theory and
methodology; markets and businesses; policies, politics and the state;
and culture and everyday life. It will be essential reading for students
and scholars across the social and economic sciences.
The Sociology Of Taste - Jukka Gronow 2002-01-04
The modern society of consumption is a society of fashion. Fashion has
extended its influence over various fields of social life and, together with
taste, become central to our understanding of the inner dynamics of any
modern society. The Sociology of Taste looks at the role of taste - or the
aesthetic reflection - in society at large and in modern society in
particular. Taking case studies from social life, for example eating and
food culture, it illustrates the role of fashion in the formation of collective
taste.
Conceptualising Demand - Jenny Rinkinen 2020-07-21
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This book addresses fundamental questions about the very idea of
demand: how is it constituted, how does it change and how might it be
steered? Conceptualising Demand focuses on five core propositions: that
demand is derived from social practices; that it is made and not simply
met; that it is materially embedded and temporally unfolding; and that it
is modulated through many forms of policy and governance. In working
through these claims, the book weaves concepts from the sociology of
consumption, science and technology studies, policy analyses and social
theories of practice together with empirical cases and new research into
such topics as the rise of refrigerated foods, the emergence of online
shopping and the transformation of energy demanding services. This
innovative book takes a fresh look at the very idea of demand, a concept
that is often taken for granted, but that is vital for scholars and students
of energy, mobility, climate change and consumption, and anyone
interested in the subject.
An Introduction to Sociology - Karim Murji 2021-11-03
An Introduction to Sociology is your essential guide to understanding the
social forces that shape our lives and the world around us. This
innovative textbook introduces you to the key theories, themes, and
concepts in the discipline of sociology and helps you to develop as a
sociologist by providing comprehensive coverage of all the main areas of
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study. Presenting you with the history, current debates and recent
research developments for each topic, this book covers everything from
classical sociologies and traditional subjects such as class, families, and
religion, through to more progressive areas like digital society, social
media, migration, and the interconnectedness of modern global society.
The book′s extensive coverage means it can be used throughout your
studies, from first year to final year. Key features: Each chapter is
written by an internationally renowned expert who uses specialist insight
and the latest research to provide a reliable and up-to-date overview.
Includes a selection of unique learning features such as "Hear from the
Expert" boxes and "Key Cases" from around the world, as well as
reflective activities and revision questions that will enhance your
knowledge. Features a section titled "What is sociology useful for?"
which includes chapters on the public value of sociology and the role of
sociology in contemporary society. The book is supported by a wideranging collection of online teaching and learning resources including
exclusive video content from SAGE Video, links to SAGE Journal Articles,
sample essay questions, and a selection of multiple-choice questions.
This definitive text is perfect for first-year sociology undergraduates and
anyone studying sociology at university or college level.
Digitalizing Consumption - Franck Cochoy 2017-07-14
Contemporary consumer society is increasingly saturated by digital
technology, and the devices that deliver this are increasingly
transforming consumption patterns. Social media, smartphones, mobile
apps and digital retailing merge with traditional consumption spheres,
supported by digital devices which further encourage consumers to
communicate and influence other consumers to consume. Through a
wide range of empirical studies which analyse the impact of digital
devices, this volume explores the digitization of consumption and shows
how consumer culture and consumption practices are fundamentally
intertwined and mediated by digital devices. Exploring the development
of new consumer cultures, leading international scholars from sociology,
marketing and ethnology examine the effects on practices of
consumption and marketing, through topics including big data, digital
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traces, streaming services, wearables, and social media’s impact on
ethical consumption. Digitalizing Consumption makes an important
contribution to practice-based approaches to consumption, particularly
the use of market devices in consumers’ everyday consumer life, and will
be of interest to scholars of marketing, cultural studies, consumer
research, organization and management.
Consumption and Consumer Society - Colin Campbell 2021-11-15
This collection of high quality, largely previously published essays,
analyses a range of controversies in the field of the sociology of culture
and consumption. Campbell made a major contribution to the
development of this field and he has a clear and coherent theoretical
position which he employs to comment on interesting disputes among
scholars seeking to understand consumer culture. Containing a brand
new expansive essay reflecting on consumption in the age of a pandemic
and drawing out some of the conceptual and practical implications of the
relationship between wants and needs, science and norms, this synthesis
will be an invaluable resource for students and researchers of
consumption, consumer and cultural sociology.
Ethical Consumption - Tania Lewis 2013-01-11
A not-so-quiet revolution seems to be occurring in wealthy capitalist
societies - supermarkets selling ‘guilt free’ Fairtrade products; lifestyle
TV gurus exhorting us to eat less, buy local and go green; neighbourhood
action groups bent on ‘swopping not shopping’. And this is happening not
at the margins of society but at its heart, in the shopping centres and
homes of ordinary people. Today we are seeing a mainstreaming of
ethical concerns around consumption that reflects an increasing anxiety
with - and accompanying sense of responsibility for - the risks and
excesses of contemporary lifestyles in the ‘global north’. This collection
of essays provides a range of critical tools for understanding the turn
towards responsible or conscience consumption and, in the process,
interrogates the notion that we can shop our way to a more ethical,
sustainable future. Written by leading international scholars from a
variety of disciplinary backgrounds - and drawing upon examples from
across the globe - Ethical Consumption makes a major contribution to the
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still fledgling field of ethical consumption studies. This collection is a
must-read for anyone interested in the relationship between consumer
culture and contemporary social life.
Consumption - Alan Warde 2016-11-29
This book critically reviews recent social scientific investigations of
consumption, a controversial topic with moral overtones, and of popular
public interest and political and economic significance. The author
explores how consumption affects personal identity and social position,
developing a sociological analysis using theories of practice to account
for everyday consumption, its role in the social order, and its
consequences for environmental sustainability. The book offers a
controversial analysis which explains consumption not in terms of the
purchasing of commodities but of the organization and coordination of
daily practices. Consumption will be of interest to scholars and students
of sociology, anthropology, geography, cultural studies, consumer
research, business studies and social theory.
The Unmanageable Consumer - Yiannis Gabriel 2006-04-07
`This book was radically challenging when it was first published, and is
only more so today as the concept of consumer collapses under the
weight of its many meanings' - Madeleine Bunting, Columnist, The
Guardian Western-style consumerism appears unstoppable. Yet it is has
failed to deliver greater happiness and is now facing major
environmental, population and political challenges. This book examines
the key Western traditions of thinking about and being a consumer. Each
chapter posits a consumer model with examples from the international
community. Readers are invited to enter an exciting and radical analysis
of contemporary consumerism which suggests that consumerism is
fragile and consumers unpredictable. Updated with new material, this
Second Edition looks at the impact of new technologies on consumerism
and the consolidation of consumerism and 'consumer' language in
spheres like education and health. The authors discuss the spread of
consumerism to developing countries like India and the effect of
demographic change and migration. The fallout from 9/11 and United
States military hegemony is examined, as is the influence on
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consumerism of Islamic fundamentalism, the anti-globalization
movement, environmental concerns and depleting natural resources.
This book is of interest to advanced undergraduate, postgraduate and
MBA students taking courses on behaviour, buyer behaviour, customer
behaviour, consumers and society and retailing. Any one interested in
better understanding consumerism will also find this book a fascinating
read.
Race, Ethnicity, and Consumption - Patricia A. Banks 2020-07-08
Race, Ethnicity, and Consumption: A Sociological View looks at the
central concerns of consumer culture through the lens of race and
ethnicity. Each chapter illustrates the connections between race,
ethnicity, and consumption by focusing on a specific theme: identity,
crossing cultures, marketing and advertising, neighborhoods,
discrimination, and social activism. By exploring issues such as
multicultural marketing, cultural appropriation, consumer racial
profiling, urban food deserts, and racialized political consumerism,
students, scholars, and other curious readers will gain insight on the
ways that racial and ethnic boundaries shape, and are shaped by,
consumption. This book goes beyond the typical treatments of race and
ethnicity in introductory texts on consumption by not only providing a
comprehensive overview of the major theories and concepts that
sociologists use to make sense of consumption, race, and ethnicity, but
also by examining these themes within distinctly contemporary contexts
such as digital platforms and activism. Documenting the complexities
and contradictions within consumer culture, Race, Ethnicity, and
Consumption is an excellent text for sociology courses on consumers and
consumption, race and ethnicity, the economy, and inequality. It will also
be an informative resource for courses on consumer culture in the
broader social sciences, marketing, and the humanities.
The Romantic Ethic and the Spirit of Modern Consumerism - Colin
Campbell 2005
The Romantic Ethic and the Spirit of Modern Consumerism was first
published by Basil Blackwell of Oxford in 1987. A paperback edition
appeared two years later, while in the following five years it was
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reprinted four times. However although the intervening years have seen
the appearance of Italian, Portuguese, Slovenian and Chinese editions,
no copies have been available in English since 1998. This Alcuin
Academic edition has therefore been published in order to fill this gap,
and more specifically to meet the needs of those academics and students
who have contacted me over the past six or seven years in search of an
English-language version of the book. Naturally I have considered
writing a revised edition (which indeed some critics, as well as a few
friends, have suggested is long overdue). -- Amazon.com.
Consumer Culture - Roberta Sassatelli 2007-05-17
'Roberta Sassatelli has written a thorough and wide-ranging synthetic
account of social scientific research on consumption which will set the
standard for the second generation of textbooks on cultures of
consumption. Consumer Culture is an appealing and lucid introduction to
the major themes - historical and contemporary, theoretical and
empirical - surrounding the growth, nature and consequences of
consumer culture. It will be of professional interest as well as serving a
student audience' - Alan Warde, University of Manchester Showing the
cultural and institutional processes that have brought the notion of the
'consumer' to life, this book guides the reader on a comprehensive
journey through the history of how we have come to understand
ourselves as consumers in a consumer society and reveals the profound
ambiguities and ambivalences inherent within. While rooted in sociology,
Sassatelli draws on the traditions of history, anthropology, geography
and economics to give: - A history of the rise of consumer culture around
the world; - A richly illustrated analysis of theory from neo-classical
economics, to critical theory, to theories of practice and ritual decommoditization; and - A compelling discussion of the politics underlying
our consumption practices. An exemplary introduction to the history and
theory of consumer culture, this book provides nuanced answers to some
of the most central questions of our time.
The Great American Bus Ride - Irma Kurtz 1994-01
This lucid introduction to the sociology of consumerism examines the
relationship between production and consumption in late capitalist
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societies. The historical and theoretical discussion provides the student
with the tools to examine key themes in the sociology of consumption.
After a detailed historical overview of the advent of consumer society,
Peter Corrigan examines theoretical accounts of consumption and
consumer practice, including: Veblen and conspicuous consumption;
Mary Douglas on the world of goods; Jean Baudrillard on the system of
objects; and Pierre Bourdieu on cultural capital. This historical and
theoretical discussion provides the student with the tools to examine key
themes in the sociology of consumption.
The Consumer Society - Jean Baudrillard 2016-12-13
Jean Baudrillard's classic text was one of the first to focus on the process
and meaning of consumption in contemporary culture. Originally
published in 1970, the book makes a vital contribution to current debates
on consumption. The book includes Baudrillard's most organized
discussion of mass media culture, the meaning of leisure, and anomie in
affluent society. A chapter on the body demonstrates Baudrillard's
extraordinary prescience for flagging vital subjects in contemporary
culture long before others. This English translation begins with a new
introductory essay.
Spaces for Consumption - Steven Miles 2010-08-01
In Spaces for Consumption Steven Miles develops a penetrating critique
of a key shift characterising the contemporary city. Theoretically
informed, the other strength of the volume lies in the wealth of examples
that are drawn upon to show how cities are becoming spaces for
consumption, which has itself rapidly become a global phenomenon." Ronan Paddison, University of Glasgow "This is a great book. Powerfully
written and lucid, it provides a thorough introduction to concepts of
consumption as they relate to the spaces of cities. The spaces themselves
- the airports, the shopping malls, the museums and cultural quarters are analysed in marvellous detail, and with a keen sense of historical
precedent. And, refreshingly, Miles doesn't simply dismiss cultures of
consumption out of hand, but shows how as consumers we are complicit
in, and help define those cultures. His book makes a major contribution
to our understanding of contemporary cities, but is accessible enough to
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appeal to any reader with an interest in this important area." - Richard
Williams, Edinburgh University Spaces for Consumption offers an indepth and sophisticated analysis of the processes that underpin the
commodification of the city and explains the physical manifestation of
consumerism as a way of life. Engaging directly with the social, economic
and cultural processes that have resulted in our cities being defined
through consumption this vibrant book clearly demonstrates the ways in
which consumption has come to play a key role in the re-invention of the
post-industrial city The book provides a critical understanding of how
consumption redefines the consumers' relationship to place using
empirical examples and case studies to bring the issues to life. It
discusses many of the key spaces and arenas in which this redefinition
occurs including: shopping themed space mega-events architecture
Developing the notion of 'contrived communality' Steven Miles outlines
the ways in which consumption, alongside the emergence of an
increasingly individualized society, constructs a new kind of relationship
with the public realm. Clear, sophisticated and dynamic this book will be
essential reading for students and researchers alike in sociology, human
geography, architecture, planning, marketing, leisure and tourism,
cultural studies and urban studies.
Climate Change and Society - Riley E. Dunlap 2015-08-24
Climate change is one of the most critical issues of the twenty-first
century, presenting a major intellectual challenge to both the natural and
social sciences. While there has been significant progress in natural
science understanding of climate change, social science analyses have
not been as fully developed. Climate Change and Society breaks new
theoretical and empirical ground by presenting climate change as a
thoroughly social phenomenon, embedded in behaviors, institutions, and
cultural practices. This collection of essays summarizes existing
approaches to understanding the social, economic, political, and cultural
dimensions of climate change. From the factors that drive carbon
emissions to those which influence societal responses to climate change,
the volume provides a comprehensive overview of the social dimensions
of climate change. An improved understanding of the complex
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relationship between climate change and society is essential for
modifying ecologically harmful human behaviors and institutional
practices, creating just and effective environmental policies, and
developing a more sustainable future. Climate Change and Society
provides a useful tool in efforts to integrate social science research,
natural science research, and policymaking regarding climate change
and sustainability. Produced by the American Sociological Association's
Task Force on Sociology and Global Climate Change, this book presents
a challenging shift from the standard climate change discourse, and
offers a valuable resource for students, scholars, and professionals
involved in climate change research and policy.
Consumption and Life-Styles - Dieter Bögenhold 2018-12-31
This book takes an interdisciplinary approach to the world of
consumption, covering different topics and including sociological,
economic and marketing aspects. The term ‘consumption’ is vague and
even in academic disciplines the term is used in a variety of ways.
Consumption research asks how earnings and spending are related to
each other. More generally, consumption research investigates how
people, social classes or societies realize their consumption practices.
The question of how consistent preference structures are due to
changing empirical backgrounds of time, space and related culture is
frequently asked. Which context variables (historical time, geographical
framework, cultural background) specify the practice of consumption and
in which way do attributes such as age, gender, class, occupation and
life-style have their own impacts on the way in which consumption is
realised? This book will be of interest to researchers working in
economics, sociology, marketing, aesthetics and design, anthropology
and communication studies.
Sociology Saves the Planet - Thomas Macias 2021-12-24
Highlighting how the environment and society are intrinsically linked,
this book argues that environmental concerns need to be treated as a
core concept in the study of sociology. Given its focus on inequality and
the constituent elements of the social world, sociology has often been
accused of negligence regarding the urgency of the world’s
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environmental crisis. Sociology Saves the Planet corrects this misperception by integrating the theme of environment and society to
highlight the intrinsic value a sociological perspective brings to our
understanding of the current ecological crisis. The author first draws out
the origins of sociology in the social and ecological transformations of
the industrial revolution. In accounting for the social upheavals of the
19th century, Emile Durkheim, Karl Marx, and Max Weber all provided
key insights into the changing nature of human organization and
exploitation of the natural world. Second, readers will explore
sociological perspectives developed since that time, grounded in
evidence-based research, which highlight the inextricable connection
between environment and society. Special attention is devoted to the
dual role of people as producers and consumers in the modern context.
Lastly, this book examines the significance of major categories of social
difference regarding the current environmental crisis. In that regard the
question of environmental justice is paramount, illuminating both the
disproportionate benefit of natural resource exploitation to those
countries and individuals with higher socioeconomic status, and the
greater exposure to environmental hazard among those with less.
Averting global calamity requires we recognize the unequal social
impacts of the environmental crisis while valorizing inclusivity and the
diversity of human experience in our search for solutions. Designed for
introductory courses, this book is essential reading for sociology students
and will be of interest to students and academics studying environment
and sustainability more broadly.
Encyclopedia of Consumer Culture - Dale Southerton 2011-09-15
Request a FREE 30-day online trial to this title at
www.sagepub.com/freetrial The three-volume Encyclopedia of Consumer
Culture covers consuming societies around the world, from the Age of
Enlightenment to the present, and shows how consumption has become
intrinsic to the world's social, economic, political, and cultural
landscapes. Offering an invaluable interdisciplinary approach, this
reference work is a useful resource for researchers in sociology, political
science, consumer science, global studies, comparative studies, business
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and management, human geography, economics, history, anthropology,
and psychology. The first encyclopedia to outline the parameters of
consumer culture, the Encyclopedia of Consumer Culture provides a
critical, scholarly resource on consumption and consumerism over time.
Some of the topics included are: Theories and concepts Socio-economic
change (i.e. social mobility) Socio-demographic change (i.e. immigration,
aging) Identity and social differentiation (i.e. social networks) Media (i.e.
broadcast media) Style and taste (i.e. fashion, youth culture) Mass
consumptions (i.e. retail culture) Ethical Consumption (i.e. social
movements) Civil society (i.e. consumer advocacy) Environment (i.e.
sustainability) Domestic consumption (i.e. childhood, supermarkets)
Leisure (i.e. sport, tourism) Technology (i.e. planned obsolescence) Work
(i.e. post industrial society) Production (i.e. post fordism, global
economy) Markets (i.e. branding) Institutions (i.e. religion) Welfare (i.e.
reform, distribution of resources) Urban life (i.e. suburbs)
The Historical Consumer - Penelope Francks 2011-12-15
This book explores the rise of consumerism and the expanding variety of
goods available in Japan. Japan is placed within the comparative context
of the 'consumer revolution' in Europe and North America, contributing
to the analysis of the ways in which consumption and everyday life
change in the course of economic development.
Consuming Life - Zygmunt Bauman 2013-05-08
With the advent of liquid modernity, the society of producers is
transformed into a society of consumers. In this new consumer society,
individuals become simultaneously the promoters of commodities and the
commodities they promote. They are, at one and the same time, the
merchandise and the marketer, the goods and the travelling salespeople.
They all inhabit the same social space that is customarily described by
the term the market. The test they need to pass in order to acquire the
social prizes they covet requires them to recast themselves as products
capable of drawing attention to themselves. This subtle and pervasive
transformation of consumers into commodities is the most important
feature of the society of consumers. It is the hidden truth, the deepest
and most closely guarded secret, of the consumer society in which we
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now live. In this new book Zygmunt Bauman examines the impact of
consumerist attitudes and patterns of conduct on various apparently
unconnected aspects of social life politics and democracy, social divisions
and stratification, communities and partnerships, identity building, the
production and use of knowledge, and value preferences. The invasion
and colonization of the web of human relations by the worldviews and
behavioural patterns inspired and shaped by commodity markets, and
the sources of resentment, dissent and occasional resistance to the
occupying forces, are the central themes of this brilliant new book by one
of the worlds most original and insightful social thinkers.
Canonical Authors in Consumption Theory - Søren Askegaard 2017-12-14
Canonical Authors in Consumption Theory is the first work to compile the
contributions of the greatest social thinkers in the global conversation
about consumption and consumer culture. A prestigious reference work,
it offers original chapters by the world's most prominent thought leaders
and surveys how the work of historical theorists has influenced and
shaped consumption theory, both through history and at the cutting edge
of research. Consumption is at the core of contemporary lifestyles, of
political successes and failures and of discussions around sustainability
and environmental change. Contemporary consumer culture shapes
modern identities, and is the engine of the globalizing capitalist
economy. Still, most social theorizations over the last century and a half
have addressed production processes rather than consumption
processes. This is about to change. Studies of consumption play an
increasing role as a topic and a domain of study in marketing,
anthropology, sociology and cultural studies. Currently, there is no single
compilation that systematically links scholarly work published by the
greatest social thinkers of the last 150 years to the understanding of
contemporary consumer society. This book provides a solid framework
for understanding the relevance of these canonical authors in social
theory to facilitate analysis of consumer culture, and to act as a
comprehensive reference point for consumer researchers, doctoral
students and practitioners.
The Sociology of Consumption - Joel Stillerman 2015-08-20
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The Sociology of Consumption: A Global Approach offers college
students, scholars, and interested readers a state-of-the-art overview of
consumption the desire for, purchase, use, display, exchange, and
disposal of goods and services. The book’s global focus, emphasis on
social inequality, and analysis of consumer citizenship offer a timely,
exciting, and original approach to the topic. Looking beyond the U.S. and
Europe, Stillerman engages examples from his and others’ research in
Chile and other Latin American countries, Europe, the Middle East,
Africa, and East and South Asia to explore the interaction between global
and local forces in consumption. The text explores the lived experience of
being a consumer, demonstrating how social inequalities based on class,
gender, sexuality, race, and age shape consumer practices and identities.
Finally, the book uncovers the important role consumption has played in
fueling local and international activism. This welcome new book will be
ideal for classes on consumer culture across the social sciences,
humanities, and marketing.
Introduction to Sociology - George Ritzer 2017-09-15
This Fourth Edition of George Ritzer’s Introduction to Sociology shows
students the relevance of sociology to their lives. While providing a rocksolid foundation, Ritzer illuminates traditional sociological concepts and
theories, as well as some of the most compelling contemporary social
phenomena: globalization, consumer culture, the digital world, and the
“McDonaldization” of society. With examples on every page from current
events and contemporary research, and stories about “public”
sociologists who are engaging with the critical issues of today, the text
demonstrates the power of sociology to explain the world, and the
diversity of questions that sociologists seek to answer. New to this
Edition New “Trending” boxes focus on influential books written by
sociologists that have become part of the public conversation about
important issues. Replacing “Public Sociology” boxes, these boxes
demonstrate the diversity of sociology's practitioners, methods, and
subject matter, and feature such authors as: Michelle Alexander (The
New Jim Crow) Elizabeth Armstrong and Laura Hamilton (Paying for the
Party) Randol Contreras (The Stick-Up Kids) Matthew Desmond (Evicted)
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Kimberly Hoang (Dealing in Desire) Arlie Hochschild (Strangers in Their
Own Land) Eric Klinenberg (Going Solo) C.J. Pascoe (Dude, You're a Fag)
Lori Peek and Alice Fothergill (Children of Katrina) Allison Pugh (The
Tumbleweed Society)Updated examples in the text and "Digital Living"
boxes keep pace with changes in digital technology and online practices,
including Uber, bitcoin, net neutrality, digital privacy, WikiLeaks, and
cyberactivism. New or updated subjects apply sociological thinking to
the latest issues including: the 2016 U.S. election Brexit the global
growth of ISIS climate change President Trump's proposed Mexican
border wall further segmentation of wealthy Americans in the "super
rich" transgender people in the U.S. armed forces charter schools the
legalization of marijuana the Flint water crisis fourth-wave feminism
Consumerism - Steven Miles 1998-08-31
This book provides an introduction to the historical and theoretical
foundations of consumerism. It then moves on to examine the experience
of consumption in the areas of space and place, technology, fashion,
`popular' music and sport. Throughout, the author brings a critical
perspective to bear upon the subject, thus providing a reliable and
stimulating guide to a complex and many-sided field.
Consumption - Alan Aldridge 2003-09-19
This book provides a clear and concise introduction to the concept of
consumption and to the wide-ranging debates about the nature and
consequences of consumer society. Community and social class appear to
be in irreversible decline. Job insecurity has grown, and fewer people see
work as giving meaning to their lives. Instead they turn to consumption
for social standing, a sense of identity, and personal fulfilment. We
appear to be living through a profound transition from a society based on
production to a new social order, the consumer society, from which there
is little chance of escape. The book analyses the relationship between the
rise of consumerism and the transformation of the world of work,
including the new demands for ‘emotional labour’. It concludes by
examining the limitations of consumer organizations and consumer
protection in a promotional culture dominated by global brands and
saturated with advertising, corporate sponsorship and product
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placement. This lively book will be essential reading for students and
researchers in sociology and cultural studies.
Creating Citizen-Consumers - John Clarke 2007-01-24
`This is an illuminating and topical study, which skilfully blends together
theoretical and empirical analysis in search of the "citizen-consumer". It
should become a key text for all with an interest in public service reform
and the "choice" agenda, as well as consumerism and citizenship' - Ruth
Lister, Professor of Social Policy, University of Loughborough Political,
popular and academic debates have swirled around the notion of the
citizen as a consumer of public services, with public service reform
increasingly geared towards a consumer society. This innovative book
draws on original research with those people in the front-line of the
reforms - staff, managers and users of public services - to explore their
responses to this turn to consumerism. Creating Citizen-Consumers
explores a range of theoretical, political, policy and practice issues that
arise in the shift towards consumerism. It draws on recent controversies
about choice to examine the tensions of modernising public services to
meet the demands of a consumer society. The book offers a fresh and
challenging understanding of the relationships between people and
services, and argues for a model based on interdependence, respect and
partnership rather than choice. This original book makes a distinctive
contribution to debates about the future of public services. It will be of
interest to those studying social policy, cultural studies, public
administration and management across the social sciences, as well as for
those working in public services. John Clarke is a Professor of Social
Policy at the Open University. Janet Newman is a Professor of Social
Policy at the Open University. Nick Smith is a Research Officer in the
Personal Social Services Research Unit at the University of Kent.
Elizabeth Vidler is a Project Officer in the Faculty of Social Sciences at
the Open University. Louise Westmarland is a Lecturer in Criminology at
the Open University.
Cities and Consumption - Mark Jayne 2006
This text investigates the mutual and dynamic relationship between
urban development and consumption. It uses case studies and
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illustrations from North America, Europe and Asia.
A Social and Economic Theory of Consumption - David Kivinen
2010-12-08
Kaj Ilmonen was a pioneer in the third wave of the sociology of
consumption. This book provides a balanced overview of the sociology of
consumption, arguing that the enthusiasm of 'the third wave'
exaggerated the role of the symbolic and imaginary at the expense of the
materiality of human societies.
Consumer Culture and Society - Wendy Wiedenhoft Murphy
2016-07-27
Consumer Culture and Society offers an introduction to the study of
consumerism and consumption from a sociological perspective. Author
Wendy Wiedenhoft Murphy examines what we buy, how and where we
consume, the meanings attached to the things we purchase, and the
social forces that enable and constrain consumer behavior. Opening
chapters provide a theoretical overview and history of consumer society
and featured case studies look at mass consumption in familiar contexts,
such as tourism, food, and higher education. The book explores ethical
and political concerns, including consumer activism, indebtedness,
alternative forms of consumption, and dilemmas surrounding the
globalization of consumer culture.
Social Status and Cultural Consumption - Tak Wing Chan 2010-04-08
How does cultural hierarchy relate to social hierarchy? Do the more
advantaged consume 'high' culture, while the less advantaged consume
popular culture? Or has cultural consumption in contemporary societies
become individualised to such a degree that there is no longer any social
basis for cultural consumption? Leading scholars from the UK, the USA,
Chile, France, Hungary and the Netherlands systematically examine the
social stratification of arts and culture. They evaluate the 'class-culture
homology argument' of Pierre Bourdieu and Herbert Gans; the
'individualisation arguments' of Anthony Giddens, Ulrich Beck and
Zygmunt Bauman; and the 'omnivore-univore argument' of Richard
Peterson. They also demonstrate that, consistent with Max Weber's classstatus distinction, cultural consumption, as a key element of lifestyle, is
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stratified primarily on the basis of social status rather than by social
class.
The SAGE Handbook of Consumer Culture - Olga Kravets 2017-06-24
The question of consumption emerged as a major focus of research and
scholarship in the 1990s but the breadth and diversity of consumer
culture has not been fully enough explored. The meanings of
consumption, particularly in relation to lifestyle and identity, are of great
importance to academic areas including business studies, sociology,
cultural and media studies, psychology, geography and politics. The
SAGE Handbook of Consumer Culture is a one-stop resource for scholars
and students of consumption, where the key dimensions of consumer
culture are critically discussed and articulated. The editors have
organised contributions from a global and interdisciplinary team of
scholars into six key sections: Part 1: Sociology of Consumption Part 2:
Geographies of Consumer Culture Part 3: Consumer Culture Studies in
Marketing Part 4: Consumer Culture in Media and Cultural Studies Part
5: Material Cultures of Consumption Part 6: The Politics of Consumer
Culture
Explorations in the Sociology of Consumption - George Ritzer 2001-06-04
In this book, one of the leading social theorists and cultural
commentators of modern times, turns his gaze on consumption. George
Ritzer, author of the famous McDonaldization Thesis, demonstrates the
irrational consequences of the rational desire to consume and
commodify. He examines how McDonaldization might be resisted, and
situates the reader in the new cultural spaces that are emerging in
society: shopping malls, casino hotels, Disneyfied theme parks and Las
Vegas -- the new `cathedrals of consumption' as he calls them. The book
shows how new processes of consumption relate to globalization theory.
In illuminating discussions of the work of Thorstein Veblen and the
French situationists, Ritzer unearths the roots of problems of
consumption in older sociological traditions. He indicates how
transgression is bound up with consumption, through an investigation of
the obscene in popular and postmodern culture.
Addictive Consumption - Gerda Reith 2018-08-29
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In this engaging new book, Gerda Reith explores key theoretical
concepts in the sociology of consumption. Drawing on the ideas of
Foucault, Marx and Bataille, amongst others, she investigates the ways
that understandings of ‘the problems of consumption’ change over time,
and asks what these changes can tell us about their wider social and
political contexts. Through this, she uses ideas about both consumption
and addiction to explore issues around identity and desire, excess and
control and reason and disorder. She also assesses how our concept of
'normal' consumption has grown out of efforts to regulate behaviour
historically considered as disruptive or deviant, and how in the
contemporary world the 'dark side' of consumption has been medicalised
in terms of addiction, pathology and irrationality. By drawing on case
studies of drugs, food and gambling, the volume demonstrates the ways
in which modern practices of consumption are rooted in historical
processes and embedded in geopolitical structures of power. It not only
asks how modern consumer culture came to be in the form it is today,
but also questions what its various manifestations can tell us about wider
issues in capitalist modernity. Addictive Consumption offers a compelling
new perspective on the origins, development and problems of
consumption in modern society. The volume’s interdisciplinary profile
will appeal to scholars and students in sociology, psychology, history,
philosophy and anthropology.
Discover Sociology - William J. Chambliss 2018-11-19
The authors are proud sponsors of the 2020 SAGE Keith Roberts
Teaching Innovations Award—enabling graduate students and early
career faculty to attend the annual ASA pre-conference teaching and
learning workshop. What key social forces construct and transform our
lives as individuals and as members of society? How does our social
world shape us? How do we shape our world? Discover Sociology
presents sociology as a discipline of curious minds. The authors inspire
curiosity about the social world and empower students by providing the
theoretical, conceptual, and empirical tools they need to understand,
analyze, and even change the world in which they live. Organized around
four main themes—The Sociological Imagination, Power and Inequality,
the-sociology-of-consumption-an-introduction

Technological Transformations of Society, and Globalization—the book
illuminates the social roots of diverse phenomena and institutions,
ranging from poverty and deviance to capitalism and the nuclear family.
"Behind the Numbers" features illustrate the practical side of sociology
and shows students how to be critical consumers of social science data
reported in the media. And every chapter addresses the question, "What
can I do with a sociology degree?" by linking the knowledge and skills
acquired through studying sociology with specific jobs and career paths.
A Complete Teaching & Learning Package SAGE Vantage Digital Option
Engage, Learn, Soar with SAGE Vantage, an intuitive digital platform
that delivers Discover Sociology, Fourth Edition textbook content in a
learning experience carefully designed to ignite student engagement and
drive critical thinking. Built with you and your students in mind, it offers
easy course set-up and enables students to better prepare for class.
Learn more. Assignable Video Assignable Video (available on the SAGE
Vantage platform) is tied to learning objectives and curated exclusively
for this text to bring concepts to life and appeal to different learning
styles. Learn more. SAGE Coursepacks FREE! Easily import our quality
instructor and student resource content into your school’s learning
management system (LMS) and save time. Learn more. SAGE Edge
FREE online resources for students that make learning easier. See how
your students benefit. SAGE course outcomes: Measure Results, Track
Success Outlined in your text and mapped to chapter learning objectives,
SAGE course outcomes are crafted with specific course outcomes in
mind and vetted by advisors in the field. See how SAGE course outcomes
tie in with this book’s chapter-level objectives at
edge.sagepub.com/Chambliss4e. FREE POSTER: Tips from Sociology for
Argument and Debate in a Civil Society
The Sociology of Elite Distinction - J. Daloz 2009-11-18
This major new contribution to the study of consumption examines how
dominant groups express and display their sense of superiority through
material and aesthetic attributes, demonstrating that differences from
one society to another, and across historical periods, challenge current
understandings of elite distinction.
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The Sociology of Food and Agriculture - Michael Carolan 2016-02-12
In this second edition of The Sociology of Food and Agriculture, students
are provided with a substantially revised and updated introductory text
to this emergent field. The book begins with the recent development of
agriculture under capitalism and neo-liberal regimes, and the
transformation of farming and peasant agriculture from a small-scale,
family-run way of life to a globalized system. Topics such as the global
hunger and obesity challenges, GM foods, and international trade and
subsidies are assessed as part of the world food economy. The final
section concentrates on themes of sustainability, food security, and food
sovereignty. The book concludes on a positive note, examining
alternative agri-food movements aimed at changing foodscapes at levels
from the local to the global. With increased coverage of the
financialization of food, food and culture, gender, ethnicity and justice,
food security, and food sovereignty, the book is perfect for students with
little or no background in sociology and is also suitable for more
advanced courses as a comprehensive primer. All chapters include
learning objectives, suggested discussion questions, and
recommendations for further reading to aid student learning.
Social Change and the Coming of Post-consumer Society - Maurie J
Cohen 2017-03-31
Consumer society is an unquestionably complex social construct.
However, after decades of unremitting dominance there are signs
emerging that it is starting to falter, both as a coherent and durable
system of social organization and as a strategy for societal advancement.
Debates concerning how we can transition beyond present energy- and
materials-intensive consumer society are beginning to gain greater
salience. Social Change and the Coming of Post-Consumer Society aims
to develop more complete appreciation of the relevant processes of social
change and to identify effective interventions that could enable a
transition to supersede consumer society. Bringing together leading
interdisciplinary experts on social change, the book identifies and
analyzes several ongoing small- and modest-scale social experiments.
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Possibilities for macro-scale change from the interlinked perspectives of
culture, economics, finance, and governance are then explored. These
contributions expose the systemic problems that are emblematic of the
current condition of consumer society, specifically the unsustainability of
prevailing consumption practices and lifestyles and the persistence of
inequalities. These observations are summarized and extended in the
final chapter of the book. This volume will be of great interest to students
and scholars of sustainable consumption, sustainability transitions,
environmental sociology, and sustainable development.
Consumption, Food and Taste - Alan Warde 1997-02-17
Exploring the expression of taste through the processes of consumption
this book provides an incisive and accessible evaluation of the current
theories of consumption, and trends in the representation and purchase
of food. Alan Warde outlines various theories of change in the twentieth
century, and considers the parallels between their diagnoses of
consumer behaviour and actual trends in food practices. He argues that
dilemmas of modern practical life and certain imperatives of the culture
of consumption make sense of food selection. He suggests that
contemporary consumption is best viewed as a process of continual
selection among an unprecedented range of generally accessible items
which are made available both commercially and informally.
The Sociology of Consumption - Peter Corrigan 1997-09-28
This lucid introduction to the sociology of consumerism examines the
relationship between production and consumption in late capitalist
societies. The historical and theoretical discussion provides the student
with the tools to examine key themes in the sociology of consumption.
After a detailed historical overview of the advent of consumer society,
Peter Corrigan examines theoretical accounts of consumption and
consumer practice, including: Veblen and conspicuous consumption;
Mary Douglas on the world of goods; Jean Baudrillard on the system of
objects; and Pierre Bourdieu on cultural capital. This historical and
theoretical discussion provides the student with the tools to examine key
themes in the socio
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